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Timeline

Formitalia Group, an icon of ltalian luxury craftsmanship and design, was founded

in 1961 by Graziano Overi in Tuscany, ltaly. Since then, Formitalia has epitomized

excellence in creating high-end furnishings, continually setting benchmarks in
innovation, quality, and timeless elegance within the global luxury market.

@ 1961

@® 2003

FOUNDING OF FORMITALIA GROUP
FORMITALIA GROUP IS ESTABLISHED BY
GRAZIANO OVERI IN TUSCANY, ITALY, LAYING
THE FOUNDATION FOR A COMPANY THAT
WOULD BECOME SYNONYMOUS WITH
LUXURY ITALIAN CRAFTSMANSHIP AND
DESIGN

@ 1997

GLOBAL SUCCESS AND
INTERNATIONAL EXPANSION
FORMITALIA ACHIEVES GLOBAL
SUCCESS BY ENTERING PRESTIGIOUS
RESIDENTIAL PROJECTS AND VILLAS IN
OVER 50 COUNTRIES WORLDWIDE. THE
BRAND ESTABLISHES SIGNIFICANT
SHOWROOMS IN BIG CITIES LIKE DUBAI
AND ABU DHABI, MARKING MAJOR STEPS
IN ITS INTERNATIONAL EXPANSION

GLOBAL PARTNERSHIPS BEGIN
FORMITALIA STARTS FORMING STRATEGIC
PARTNERSHIPS WITH VARIOUS
PRESTIGIOUS BRANDS, PAVING THE WAY
FOR ITS GLOBAL EXPANSION. THESE
COLLABORATIONS HELP THE COMPANY TO
OPEN NEW MARKETS AND ENHANCE ITS
INTERNATIONAL PRESENCE

PARTNERSHIP WITH
MERCEDES-BENZ

A COLLABORATION WITH
MERCEDES-BENZ RESULTS IN A
DISTINCTIVE HOME COLLECTION
UNDER THE MERCEDES-BENZ STYLE
LABEL. THE FURNITURE PIECES
REFLECT THE BRAND’S ELEGANT
AUTOMOTIVE DESIGN AND
COMMITMENT TO LUXURY

2018

RENEWAL OF PARTNERSHIP WITH
ASTON MARTIN

FORMITALIA AND ASTON MARTIN RENEW THEIR
COLLABORATION, LAUNCHING A NEW
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COLLECTION THAT FEATURES MINIMALIST LINES
AND LUXURIOUS MATERIALS, HIGHLIGHTING THE

1991

INTRODUCTION OF THE
BOUTIQUE COLLECTION

PAOLO GUCCI DESIGNS THE FIRST
FORMITALIA LUXURY COLLECTION, KNOWN
AS THE "BOUTIQUE COLLECTION". THIS
COLLECTION IS CHARACTERIZED BY
PRINTS AND DETAILS RECALLING THE
WORLD OF HORSES, WITH PRINTS OF
ARABIAN HORSE PROFILES MADE OF PURE
SILK FROM COMO, AND BY METAL AND
LEATHERWORK CARRIED OUT BY
FLORENTINE CRAFTSMEN

1999

LAUNCH OF MIRABILI
ARTE D’ABITARE
MIRABILI ARTE D'ABITARE IS
INTRODUCED, BLENDING
CONTEMPORARY ART WITH
INTERIOR DESIGN TO CREATE
UNIQUE, ARTISTIC OBJECTS
THAT EMPHASIZE CREATIVITY
AND MODERN AESTHETICS

2011

COLLABORATION WITH

ASTON MARTIN

FORMITALIA PARTNERS WITH ASTON MARTIN
TO CREATE A LUXURIOUS HOME COLLECTION
THAT COMBINES THE SOPHISTICATION OF
ASTON MARTIN'S AUTOMOTIVE DESIGN WITH
FORMITALIA'S HIGH-END CRAFTSMANSHIP.
THIS COLLECTION FEATURES ADVANCED
MATERIALS AND SLEEK, MODERN LINES

EVOLUTION OF MODERN, HIGH-END DESIGN

COLLABORATION WITH JOHN
RICHMOND

FORMITALIA ANNOUNCES A
COLLABORATION WITH RENOWNED
DESIGNER JOHN RICHMOND TO LAUNCH
THE JOHN RICHMOND HOME COLLECTION.
UNVEILED DURING MILAN DESIGN WEEK,
THIS COLLECTION MERGES TRADITIONAL
CRAFTSMANSHIP WITH MODERN DESIGN. IT
FEATURES RICHMOND'S SIGNATURE ROCK
'N' ROLL STYLE, INCLUDING LEATHER
SOFAS, LOUNGE ARMCHAIRS, AND UNIQUE

LIGHTING SOLUTIONS.

NEW IMPORTANT
PARTNERSHIP WILL BE
ANNOUNCED SOON

SAMUELE MAZZA DESIGNS THE
FORMITALIA GLAMOUR
COLLECTION

THE COMPANY COLLABORATES WITH
RENOWNED DESIGNER SAMUELE MAZZA TO
PRODUCE A UNIQUE HOME COLLECTION.
THIS PARTNERSHIP BRINGS TOGETHER
MAZZA'S CREATIVE VISION AND
FORMITALIA'S DEDICATION TO HIGH-QUALITY
FURNISHINGS

2023

PARTNERSHIP WITH WARNER
BROS.

FORMITALIA ANNOUNCES A PARTNERSHIP
WITH WARNER BROS. TO CREATE HOME
COLLECTIONS INSPIRED BY ICONIC
CHARACTERS AND THEMES FROM THE
WARNER BROS. UNIVERSE. THE WAYNE
ENTERPRISES COLLECTION, INSPIRED BY
BATMAN, IS SET TO BE UNVEILED THE
FOLLOWING YEAR

2024

NEW SHOWROOM AND

DIDI COLLECTION

FORMITALIA OPENS A NEW FLAGSHIP
SHOWROOM IN MILAN, A SIGNIFICANT
MILESTONE FOR THE COMPANY.
ADDITIONALLY, FORMITALIA
PRESENTS THE DIDI COLLECTION,
FEATURING EXQUISITE HOME
ACCESSORIES MADE WITH
MOUTH-BLOWN CRYSTAL AND
SEMI-PRECIOUS STONES
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The history of Formitalia, led
by brothers David and Gianni
Overi, is a story of successful
objects and winning intuitions
that have become a true total
living system completely MADE
IN ITALY, going as far as
furnishing prestigious villas in
the most exclusive locations and
creating hotels and residential
projects all over the world. In
recent years, the commercial
growth of FORMITALIA Group
and its licensed brands has
followed a distribution strategy
through a network of boutiques
and shop-in-shops located
in luxury centers in over 50
countries worldwide. Formitalia
Luxury Group is therefore today
an important international group
comprising prestigious brands
and collections based on the
idea of a total look for the most
glamorous and coolest home,
office, contract, and personal
accessories.

www.formitalia.it

History

The FORMITALIA  Group of
furniture companies was founded
by Graziano Overi in 1968,
while the first FORMITALIA
Luxury Collection was created
in 1991, namely the Boutique
Collection designed by Paolo
Gucci, characterized by prints
and details recalling the world
of horses, with prints of Arabian
horse profiles made of pure
silk from Como, and by metal
and leatherwork carried out by
Florentine craftsmen. This success
has been achieved thanks to the
in-depth knowledge of leathers,
the selection of the finest tans
that are worked with crocodile
and ostrich prints to emphasize
the mood that has given the
Formitalia brand its key imprint.
All production was carried out
mainly in Tuscany, in the cities
of Florence, Prato, Pistoia, and
Pisa. Formitalia focuses on
leather and every possible use of
it: from the living area to large
and sophisticated bedrooms, the
Formitalia style makes the home
unique, precious, cosmopolitan,
elegant, warm, and welcoming.

FORMITALIA Group stands as a
partner with ASTON MARTIN,
JOHN RICHMOND, and WARNER
BROS. These collaborations
exemplify our commitment
to pushing the boundaries of
sophistication and innovation
in  high-end  furniture. We
fondly remember our successful
ventures with MERCEDES BENZ
Style, contributing to Formitalia’s
design prowess. Additionally, the
DIDI Collection and MIRABILI
Arte d’Abitare are distinguished
lines within FORMITALIA Group
that showcase our dedication to
excellence. The DIDI Collection
features exquisite home
accessories made with mouth-
blown crystal and semi-precious
stones, embodying Florentine
craftsmanship.  MIRABILI  Arte
d’Abitare brings a unique blend
of contemporary art, architecture,
and interior decoration into our
offerings. As we continue to forge
new collaborations, we cherish
the legacy of our partnerships and
collections, each contributing
to Formitalia’s rich tapestry of
design excellence in high-end
furnishings.

In recent years, charm and
luxury have been increasingly
oriented  towards  minimalist
and contemporary design. The
richness of forms and the classic
soul give way to a decidedly
modern style, where essentiality
is enhanced by refined materials
and exceptional finishes,
distinguished by craftsmanship
proudly made in ltaly. Satin-
finished metals, natural stones,
refined leathers, and fabrics
emerge from a context in which
the design is characterized
by extremely clean lines that
emphasize, now more than ever,
the impeccable craftsmanship
that has always distinguished
Formitalia’s collections in ltaly
and around the world.
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Our materials include a wide
range, featuring metals with
light gold finishes in satin or
polished effects, luxurious
marbles such as Calacatta
Gold and Rosso Levanto, and a
selection of natural gemstones
like Lapis Lazuli and Malachite.
Additionally, our  collection
highlights rich woods such as
Canaletto Walnut with a natural
appearance and Ash with an
open-pore finish. Complementing
these are Nappa leather treated
with  natural finishes, nubuck
leather in natural hues, and
exclusive fabrics available in over
200 colors and patterns.
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Global Expansion

FORMITALIA Group has established a robust international presence, with a distribution network spanning over 50 countries. Our strategy focuses on positioning our

boutiques and shop-in-shops in luxury centers worldwide. The strategy focuses on positioning boutiques and shop-in-shops in luxury centers worldwide, significantly

boosting commercial growth. FORMITALIA continuously seeks new markets and opportunities to expand its reach, ensuring that high-quality, Made in ltaly products are
accessible to discerning customers around the globe.
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Luxury Interiors

FORMITALIA is synonymous with luxury and elegance in interior design. FORMITALIA collections transform living spaces into unique, sophisticated environments.
Specializing in using high-quality leathers and materials, proudly and meticulously creating Luxury Interiors and Accessories for Exclusive Homes, Hotels, Executive Offices, and
Superyachts. The designs reflect Italian craftsmanship and innovation, ensuring that each piece is a testament to our dedication to creating refined and luxurious living environments.
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Luxury Outdoor

FORMITALIA's outdoor collections bring the elegance and sophistication of indoor living to exterior spaces. We offer a range of outdoor furniture that blends minimalist
design with luxurious materials such as satin-finished metals, natural stones, and exclusive fabrics. Our outdoor solutions are designed to transform any exterior area into
a luxurious retreat, perfect for relaxation and entertaining.
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Brand Partnerships

Over the years, FORMITALIA Group has formed prestigious partnerships with leading brands such as ASTON MARTIN, JOHN RICHMOND, and WARNER BROS. These

collaborations have allowed FORMITALIA to push the boundaries of sophistication and innovation in high-end furniture. Each partnership brings unique elements to the

collections, enhancing the design portfolio and reinforcing FORMITALIA's commitment to excellence. Past collaborations with MERCEDES BENZ Style, GHERARDINI Home
and others highlight versatility and dedication to creating exceptional furniture.
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WAYNE ENTERPRISES HOME COLLECTION IN PARTNERSHIP WITH

Warner Bros

In partnership with Warner Bros., FORMITALIA has developed the Wayne Enterprises collection, inspired by the iconic world of Batman. This exclusive line features designs
that blend luxury with the mystique and elegance of Bruce Wayne’s universe. The collection includes bespoke furniture pieces that incorporate distinctive elements from the
Batman franchise, creating a unique and sophisticated ambiance for any space.
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DIDI Collection

The DIDI Collection by FORMITALIA features exquisite home accessories crafted from mouth-blown crystal and semi-precious stones, showcasing the finest Florentine
craftsmanship. This exclusive line includes decorative pieces that add a touch of elegance and luxury to any home. Each item in the DIDI Collection is a testament to
FORMITALIA's dedication to quality and artistic expression, offering unique and beautiful accessories that enhance the aesthetic appeal of any interior space.
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Skyscrapers
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Special Projects

Among the projects to note is the International Congress Center in Sharm El-Sheikh, which showcases how luxury can coexist with sustainability. The design emphasizes the
use of eco-friendly materials without compromising on the refined design and ltalian craftsmanship that characterize our work.

Another notable project is the Aston Martin Formula 1 Team Motorhome. The interior of this motorhome reflects refined elegance and minimalist design, ensuring a serene
and comfortable environment. The collaboration combines Aston Martin’s excellence with our artisanal expertise, creating a sophisticated and inviting space.
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Restaurants and Cafes
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FORMITALIA Group srl

Headquarters: Via Corticella 5/7/9 | 51039 Valenzatico (PT) | ltaly
Showroom Milano: Strada Statale del Sempione 192, 20016 Pero, Milano
tel: +39 0573 790066 @ @formitalia.official
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MIRABILI
Arte d’Abitare

MIRABILI srl
Gallery: Palazzo Nasi, Piazza de’Mozzi 4, 50125 Firenze
tel: +39 0573 790066  (G) @mirabiliarte

info@mirabili.it www.mirabili.it
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