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ANNIVERSARY
since 1965

The history of Rinaldi Group began in 1965 when Giuseppe Rinaldi
planted the first seed of what would become a leading
entrepreneurial reality. With dedication and commitment, his
children Stefania, Piero, and Dino carried on his legacy,
transforming the company into a strong family business that has
now reached its third generation and is moving towards an increasingly sustainable
and innovative future. In 2025, Rinaldi Group proudly celebrates its 60th anniversary, a
milestone that reflects the company’s strength, passion, and continuous evolution.
Rooted in deep values, it has grown into a strong tree, where the roots symbolize the
guiding principles essential for supporting continuous improvement and innovation.
In 2022, the group became a Benefit Corporation and an Innovative SME, establishing
itself as aleading wellness tech company in the design and production of high-quality
mattresses and sleep systems. The mission is clear: to contribute to a new, fair,
inclusive, and sustainable economic paradigm based on the three pillars of
well-being—nutrition, physical activity, and rest—aware that good sleep is not just a
primary need but a key element for the psycho-physical well-being of people and the
sustainability of our planet.
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Pubblicita Progresso

Pubblicita Progresso Awareness Campaign on the Social Role of Quality Mattresses and the Individual
and Social Benefits of Sleep. Promoted by Pubblicita Progresso in collaboration with Gruppo Sistemi
per Dormire and supported by Rinaldi Group, this campaign, launched in April 2023, has been renewed
for 2024/2025 and It also benefits from the significant support of the Italian Association of
Polyurethane Manufacturers (AIPEF).
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A brief history of the company

Valflex

1a fabbrica dei sogi

DREAMNESS®
Part of you

RinaldiGroup sp= SB

ci mfi rt
congress

1965

Giuseppe Rinaldi founds the company
and starts its growth path. 1993

Incorporation of Valflex snc by Rinaldi
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2004

= Valflex s.r.lis founded.

= Process innovation. 2 0 0 8
= Production flexibility on small batches.

= Efficiency onlarge volumes.

= Restyling and repositioning of Valflex brand.

= Innovation: development of a new system based
on the elasticity of polyurethane spheres with
differentiated density.

@

201

= Rinaldi Group s.r.I constitution.
Continuous research into the concepts of
well-being and comfort.

Introduction of Dreamness Part of you
and Valflex Italian bed system.
Generational transition.

2018

= Collaboration with the University of Salerno. e

= Filing of two patents for industrial invention fﬁ"“m@ di

concerning the optimisation of body pressure g 20N
distribution on mattresses.

2022

= Benefit Company and innovative SME.

= Strengthening of the
internationalization strategy.

= Third patent filing for the measurement
of mattress wear.

2023

Restyling and repositioning of the Rinaldi
brand: Rinaldi Italian Bed System.

. ,

Italian Bed System /-

2024

Presentation of the first collection
Rinaldi - Italian Bed System.

Start of the change management path
that strengthened the team,
promoting adaptability and growth
through targeted transformation
strategies.

2025

Celebration of the 60th Anniversary of Rinaldi
Group's Founding (creation of the Groups New  RinaldiGro P spa
Brand).

Publication of a book dedicated to 60 years of g
activity. /S
Creation of a special 60th anniversary bed Jr yn—

system: HOPERA.
Co-Marketing collaboration with Yamamay.

yamamay

Benefit Company

Rinaldi Group, as a Benefit Corporation, integrates important social and
environmental goals with its profit objectives, creating value for both the company
and the community, as well as the environment. The company follows a business
model that goes beyond mere profit, aiming for a long-term positive impact through
responsible and sustainable practices. In particular, Rinaldi Group stands out for:
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Governance.

Transparency and responsibility of the company aiming at common benefit, with a focus
on creating a positive impact on the society and the environment in order to create
long-term sustainable values for all stakeholders and shareholders.

Emplooyes.

People and their well-being at the centre, through training activities, opportunities for
personal growth, remuneration, benefits, quality of the working environment, internal
communication, flexibility and job security with attention to gender equality and
diversity management.

Community.

Deep-rooted relations with the territory and the local community, voluntary actions,
donations, cultural and social activities aimed at generating shared value for the
community and supporting local development.

Environment.

Identification of quality raw materials with low environmental impact, with the aim of
create a reuse of mattress materials at the end of their cycle by inserting them in the
circular economy.

Customers.

Value created for direct and end consumers in terms of quality assurance of the
products (guarantying various levels of comfort), quality of pre- and after sales, data
privacy and data security.

Through these actions, Rinaldi Group is committed to creating a positive impact,
contributing to the sustainability of the planet and the well-being of future
generations.

Continuous innovation

Process innovation
Production flexibility on
small batches. Efficiency on

large volumes in response
to the market needs.

2 Marketing and product

innovation

Restyling and
repositioning of the
brand. Market launch of

new products thanks to
the expertise of Rinaldi.

Filing of two patents
Cushioned support of the
human body. Method for

designing a customized
mattress.

| Third patent filing
Filing of a patent for the
measurement and
evaluation of the durability
of a mattress. Project for
the study and testing of
new spring models with
scientifically tested and
ecofriendly materials.

Patent
Third patent on mattress
wear garanted.

RinaldiGroup

Material innovation

Selection of the world's
leading suppliers.
Characterisation and
development of exclusive
materials.

D.N.A Project

Analysis of correlations
between morphological
composition and functional
performances of
conventional and innovative
polyurethane foams.

TRAMA [

Mattress traceability
project on Industry 4.0,
thanks to which we
received 2 SMAU awards,
one regional in 2021and one
national in 2022.

Innovation of the
internationalisation
model

Participation in trade fairs

and orientation towards
digitisation.

Process innovation /

Extension of traceability of |

outgoing products with the
installation of gates.

Consolidation of energy
autonomy as compared to
internal needs.

Certifications

100% Madeinltaly , ,
The Institute for the Protection of Italian
Manufacturers has certified that Rinaldi Group
products are:
- Designed and manufactured in Italy.
- Made with qualitative natural materials.
- Made with respect for work, hygiene and
safety.

UNI/PDR125:2022 , , ,

Gender equality °

Certification ensures a °
policy of gender equality
and diversity
management within the
working environment.

*++

Rating dilegalita © ¢ ¢ °
The certification attests
compliance with all the
requirements of the
regulations in terms of high
standards of governance and
legality, transparency and
social responsibility in the
performance of its activities.

RINA o o

RINA certification is
mandatory for products
related to essential services
which must be installed on
board RINA-rated ships.

Membership

EBIA

Rinaldi Group is a member
of EBIA, the single
European interlocutor
that represents and
protects the interests of
the European bedding
industry and ensures
compliance with
European antitrust laws.

FLA ~

FEDERLEGNOARREDO

Rinaldi Group is a member
of Federlegno Arredo, a
federation that supports
the development of
Italian companies and
allows a constant
discussion with other
entrepreneurs operating in
the same sector. /

1S0 9001

Qualita Management
System

Our management system is
meant to the continuous
improvement of quality and
company competitiveness.

o o o o 15014001

Respect for the environment and

L4 natural energy resources
° We are committed to
. protect the environment,

the natural and energy

j resources in order to
9:\ guarantee the

sustainability of its

o100t activities.

180 45001

e o o o |SO45001

The UNIISO 45001 specifies
the requirements for a

management system aiming
at health and safety at work.

® ¢ Classe 1M
This is the certification for
products intended for the
contract sector. Class 1IM
indicates the best outcome in
fire tests to which the
mattresses are subjected.

Rinaldi Group is a member
of Confindustria, which
represents for the
company a fundamental
link for establishing a
constructive dialogue with
Institutions, economic
Organisations, Trade

Unions and Social Policies. /



