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CLIENT
Falconeri

LOCATION
Avio (TN)

PROJECT
Indoor
Office

AREA
900 m²

PRODUCTS
Raised floor 
S-LOCK SYSTEM

FALCONERI
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The context

THE GLOBAL LEADER IN CASHMERE KNITWEAR

The project

The Falconeri brand, acquired by the Calzedonia Group 
in 2009, specializes in creating high-quality cashmere 
knitwear. From the Mongolian pastures to its boutiques, 
Falconeri carefully selects the finest raw materials, with full 
respect for both the environment and people.

Today, the brand counts 91 boutiques in Italy and 84 
abroad, and stands out for its timeless beauty and the 
value of garments meant to be worn and loved, such as 
the Superior Cashmere.

From the union of exceptional raw materials and Italian 
know-how, products are created that prioritize quality over 
quantity, highlighting the enduring style of each piece.

As Sandro Veronesi, Chairman and CEO of the Calzedonia 
Group, states:

“From the very beginning of our story, we have sought not 
only product quality and the pleasure of wearing them, but 
also a quality of life in the environments where we work 
and, more broadly, in the surrounding environment.”

Guided by this vision, Falconeri chose Newfloor for the 
supply and installation of raised flooring for the expansion 
of its legal headquarters in Avio, in the province of 
Trento.

The G32H0K raised floor model was chosen, confirming 
Newfloor’s ability to respond promptly to client needs with 
high-quality technical and design solutions.

The project included the supply and installation of 32 mm 
thick calcium sulfate panels, measuring 60×60 cm, with 
a density of 1,500 kg/m³, ensuring solidity, strength, and 
durability. The top layer is covered with Iris porcelain 
stoneware, Jura collection, Gold color, combining the 
elegance of a premium material with high performance, 
in line with the requirements of a modern and functional 
environment.

 
 

As this was an expansion of existing spaces, one of the 
priorities was to maintain aesthetic and functional conti-
nuity with the previous areas. Thanks to attention to detail 
and high-quality workmanship, Newfloor ensured perfect 
visual uniformity and integration with the existing surfaces.

To enhance system stability and maintain grout alignment 
over time, the exclusive Newfloor S-LOCK SYSTEM was 
implemented. The structure includes a steel column glued 
to the floor, with a self-centering gasket that positions the 
panels precisely, improving installation reliability and pre-
serving the floor’s aesthetic appearance in the long term.

PH. Alberto Chiggiato
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CLIENT
Unifarco

LOCATION
Belluno

PROJECT
Indoor
Office

AREA
1.000 m²

PRODUCTS
Raised floor 
S-LOCK SYSTEM

UNIFARCO
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The context

A UNIQUE AND INCOMPARABLE ITALIAN BUSINESS STORY

The project

Unifarco has recently completed its headquarters, a true 
architectural gem, with the primary goal of embracing 
environmental sustainability and reducing energy impact. 
Founded and managed by pharmacists, the company is 
renowned for the production of high-quality cosmetics,  
nutraceuticals, and dermatological products, operating 
not only in Italy but also in Germany, Spain, France,  
Austria, and Switzerland.

Located in the picturesque province of Belluno, Unifarco’s 
new HQ stands out for its impressive structure, which not 
only meets strict environmental standards but also actively 
engages in protecting the local ecosystem.

A tangible example of this commitment is the building’s 
exterior cladding, made using trees that fell during the 
Vaia storm of 2018, demonstrating a concrete dedication 
to environmental protection.

The collaboration with Newfloor led to the installation  
of over 1,000 square meters of raised flooring using 
G30AAK panels, featuring: a calcium sulfate core (30 mm 
thick, 60×60 cm, density 1,100 kg/m³), aluminum sheet 
backing, and a top finish in Marazzi Block Grey porcelain 
stoneware.

This design solution not only adds elegance and moderni-
ty to the building but also helps ensure a comfortable and 
sustainable working environment.

To guarantee maximum stability, the S-LOCK SYSTEM was 
selected, composed of steel columns glued to the floor 
with a self-centering gasket. This system allows for pre-
cise panel placement and maintains grout alignment over 
time, ensuring quality and durability.

With this state-of-the-art headquarters, Unifarco confirms 
its role as a leader in the sector, not only for the excellence 
of its products but also for a responsible and forward-look-
ing vision.

PH. Alberto Chiggiato
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CLIENT
Angelini Group

LOCATION
Roma

PROJECT
Indoor
Office

AREA
7.000 m²

PRODUCTS
Raised floor

ANGELINI GROUP
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The context

INNOVATION AND SUSTAINABILITY  
IN THE NEW HEADQUARTERS

The project

The new headquarters of the Angelini Group, a key 
player in the chemical-pharmaceutical sector, represents 
an ambitious project of transformation and modernization. 
Located in the Appio Tuscolano district of Rome, it is the 
result of the renovation of the group’s historic executive 
headquarters, which has hosted the company’s strategic 
activities for decades.

The project involved a comprehensive building renovation, 
introducing innovative technologies and cutting-edge  
architectural solutions. The main objectives were clear 
from the outset: to ensure architectural quality, high  
structural safety standards, and an eco-sustainable  
approach, in line with the Group’s values and social  
responsibility.

The architectural design was developed by Studio Transit, 
creating modern and functional spaces designed to 
promote well-being and optimize the working experience. 
Particular attention was given to environmental sus-
tainability, from the selection of certified and recyclable 
materials, to the optimization of energy consumption, and 
the creation of spaces that combine comfort with respect 
for the environment.

The result is a building that blends tradition and innova-
tion, reflecting both the historical solidity of the Angelini 
Group and its constant ability to renew itself and antic-
ipate future needs, consolidating its leadership in the 
chemical-pharmaceutical sector.

For this project, Newfloor supplied approximately 7,000 m²  
of raised flooring, proudly contributing to the building 
achieving LEED Platinum certi�cation, the highest level of 
sustainability certification.

The raised floor selected by the client consists of 60×60 cm  
panels with a calcium sulfate core, density 1,500 kg/m³, 
and thicknesses of 30 and 34 mm, with the addition of 
a 0.5 mm galvanized steel tray as reinforcement for the 
thicker panels.

The top finishes used include various types:

• Casalgrande Padana porcelain stoneware, Architecture 
collection;

• Chilewich Basketwave vinyl in Earth, Latte, and Mineral 
Blue;

• Abet Walkprint laminate with a concrete effect;

• Primed bare panels for self-laying coverage.

The panels are supported by an SNFL-type structure 
with light crosspieces to achieve heights between 29 and 
42 cm.

PH. VIDEO PRODUCTION by Alberto Pini       
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CLIENT
Birmingham City Council

LOCATION
Birmingham (UK)

PROJECT
Indoor
Healthcare and Education

AREA
7.000 m²

PRODUCTS
Raised floor

LIBRARY  
OF BIRMINGHAM
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The context

A SYMBOL OF TRANSPARENCY AND KNOWLEDGE

The project

Designed by the Dutch architects Mecanoo, it is the larg-
est library in Europe, with a total area of 31,000 m² and 
nine floors housing millions of books, as well as a 300-seat 
amphitheater, multifunctional spaces, gardens, and cafés.

Completed in 2013, the library is conceived as a public 
space that reconnects the urban fabric, giving a new 
identity to Centenary Square, the largest square in Bir-
mingham.

Newfloor, in collaboration with its national porcelain stone-
ware supplier, Mirage Spa, was awarded this important 
project, supplying over 7,000 m² of raised flooring.

The very high level of customization required significant 
effort from the Newfloor team, in close collaboration with 
designers and the client, to define a solution with strong 
aesthetic impact and excellent performance in terms of 
durability and safety.

A key requirement for the awarding of the project was the 
guarantee of resistance to the highest loads, i.e., elements 
in ‘Class 6’, with an allowable breaking load of ≥ 1,200 kg 
at the center of the panel edge. Newfloor implemented 
appropriate measures, such as the use of a thick steel 
reinforcement tray and a raised metal structure with ade-
quate strength.

The raised floor consists of 34 mm calcium sulfate  
panels, measuring 60×120 cm, covered with Italian-made 
porcelain stoneware from Mirage, Marmi series in 
pre-polished Statuario white, cut and reassembled into 
planks measuring 20×120 cm.

The distinctive veining of this stoneware was customized 
during firing according to the taste of the architects, who 
were present on-site at the Mirage factory in the province 
of Modena.
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CLIENT
Bulgari

LOCATION
Valenza (AL)

PROJECT
Indoor
Office

AREA
800 m²

PRODUCTS
Raised floor

BULGARI
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The context

THE LARGEST JEWELRY MANUFACTURER

The project

There are companies that need no introduction, and 
among them Bulgari undoubtedly stands out, a brand 
founded in 1884 and today a global symbol of luxury. 
From jewelry to watchmaking, from fragrances to leather 
goods, and even the hotel industry with the Bulgari Hotels 
& Resorts chain, the company represents Italian excel-
lence capable of combining tradition and innovation.

Its first and most iconic location is the historic store at Via 
Condotti 10 in Rome, a place where Bulgari intertwined 
its history with that of cinema, welcoming clients such as 
Elizabeth Taylor, Audrey Hepburn, Sophia Loren and Gina 
Lollobrigida. Over the years, the brand has consolidated 
its international presence, opening boutiques in cities 
such as New York, Paris and Tokyo.

However, it is in Valenza, the heart of Italian goldsmith  
tradition, that Bulgari chose to establish the largest jewelry 
manufacturing facility in Europe: a center of produc-
tive and creative excellence. For this prestigious project, 
Newfloor had the honor of contributing by providing its 
raised floors, confirming a collaboration that unites quality, 
innovation and Made in Italy.

For this ambitious project, approximately 800 m² of raised 
floor panels were produced, divided into different types 
according to the functional and aesthetic needs of each 
space.

The predominant part of the intervention involved the use 
of G30HAP panels, featuring a 30 mm thick high-density 
calcium sulphate core. These panels were finished with 
Italian walnut parquet, selected for its elegance and  
stability, with UV coating and a “ship deck” pattern with  
9 adjacent slats, giving visual continuity and high  
architectural value. The final panel size is 600×600 mm,  
in accordance with the project specifications.

To maximize the use of the technical void beneath the 
floor - designed to house systems and cabling - a gal-
vanized steel support structure composed exclusively 
of adjustable pedestals was chosen. The heights vary 
depending on the specific rooms, ensuring uniformity and 
continuity of the walking surface.

The pedestals were glued directly to the subfloor, without 
the use of stringers, a solution that reduced structural 
bulk, optimized the technical spaces, and facilitated 
installation operations.

This approach ensured a high-level aesthetic result com-
bined with practicality, easy access to systems and long-
term durability, fully meeting the project’s objectives.
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CLIENT
EY WAVEPALACE 

LOCATION
Milano

PROJECT
Indoor 
Healthcare and Education

AREA
700 m²

PRODUCTS
Raised floor

EY WAVESPACE
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The context

AN INTERACTIVE INNOVATION CENTER  
SPECIALIZING IN NEW TECHNOLOGIES

The project

Located on the fourth floor of EY’s headquarters in  
Via Meravigli in Milan, the EY wavespace is a laborato-
ry-style environment of about 800 m², created with the 
support of the ExperienceLab of the Università Cattolica 
del Sacro Cuore and the DEGW studio, a brand of the 
Lombardini22 group.

The new Milanese hub is organized into two large  
macro-areas, the Meaning Lab and the Significance Lab, 
each further divided into various experiential stations 
that form a path – or rather, a journey – of transformative 
nature.

These spaces, whose installation also involved the  
craftsmen of Teatro alla Scala, represent a place of  
reflection and connection with a strong scenic impact, 
using elements of nature to support human interaction.

A space dedicated to innovation, with the goal of trigger-
ing user activation to question their own awareness and 
design transformative, people-centered experiences.

Newfloor, in collaboration with Vaneton, a long-standing 
partner and supplier of Granorte cork, had the pleasure 
of delivering a project of great aesthetic and conceptu-
al value, providing 700 m² of G30HAP raised flooring. 
These are 60×60 cm modular panels with a high-density 
calcium sulphate core (1,500 kg/m³, 30 mm thick), an 
aluminum foil underside, and a top finish in natural cork 
available in various colors.

The tones selected for this project - Mocha, Pearl,  
Bluemoon, and Purple - were not chosen randomly, but 
designed to create a symbolic journey inspired by the four 

elements of nature: earth, air, water, and fire. Each color 
represents one element and helps generate an immersive 
and harmonious atmosphere. The different chromatic  
areas were conceived as an experiential journey, connected 
through transitional spaces that allow users to perceive 
the project’s continuity and balance.

In this way, the raised floor does not merely perform a 
technical function, but becomes an integral part of the 
architectural and sensory language, capable of uniting 
innovation, sustainability, and creativity in a single system.
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CLIENT
Unipol Bank Spa

LOCATION
Pesaro

PROJECT
Indoor 
office

AREA
900 m²

PRODUCTS
Raised floor

UNIPOL BANK SPA
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The context

THE RAISED FLOOR IN HIGH-TRAFFIC AREAS

The project

The Newfloor raised floor, in addition to offering numerous 
technical and aesthetic advantages, is designed to meet 
high standards of load capacity and resistance, making 
it an ideal solution for high-traffic environments. Spaces 
such as executive offices, banks, commercial areas, 
institutional environments, and exhibition centers require 
flooring systems that combine durability, safety, and  
comfort without compromising on aesthetic value.

A concrete example is the project carried out for Unipol 
Banca Spa in Pesaro, where, in close collaboration with 
the designers of FourTeam Srl, 900 m² of Newfloor 
raised flooring were installed. In this project, the choice 
of a raised floor system proved essential not only for the 
functional management of the technical installations –  
hidden in the underlying plenum and easily accessible for 

maintenance – but also for ensuring high mechanical  
resistance and long-term stability, key features in a 
high-traffic building.

Beyond the technical aspect, great attention was also 
dedicated to aesthetics: the selected finishes enhanced 
the overall appearance of the space, giving the project a 
modern and elegant character consistent with the client’s 
identity.

This project demonstrates how Newfloor’s raised flooring 
represents a versatile and high-performance solution, 
capable of meeting the most complex requirements in 
terms of load capacity, durability, and design, making it 
particularly suitable for contexts where pedestrian traffic is 
intense and continuous.

The panel selected for the project is the G32HAV type, 
measuring 60×60 cm, consisting of a 32 mm thick 
high-density (1,500 kg/m³) calcium sulphate core, an 
aluminum foil underside, and a top finish in Tarkett ID 
Inspiration 55 vinyl, color 127, created by placing three 
slats of 20×60 cm each side by side.

This heterogeneous, wood-effect vinyl material ensures 
high resistance to scratches and dirt, making it ideal for 
heavily frequented environments subject to intense traffic, 
such as banks.

To make optimal use of the technical space beneath the 
panels, an SNFS galvanized steel support structure 
without stringers was chosen, with pedestals of nominal 
height 185 mm, glued directly to the subfloor.

The project is truly custom-made, as the vinyl slats  
(originally produced in the 120×20 cm format) were 
adapted to the 60×60 cm panels. This precise work  
highlights the significant effort of Newfloor’s craftsmen, 
who made possible a meticulous customization of every 
single panel.

PH. Alberto Chiggiato
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CLIENT
IMA SPA

LOCATION
Castel San Pietro Terme (BO)

PROJECT
Indoor 
Office

AREA
16.000 m²

PRODUCTS
Raised floor 
S-LOCK SYSTEM

IMA SPA
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The context

16.000 SQM OF INNOVATION AND FUNCTIONALITY 
IN THE NEW INDUSTRIAL COMPLEXES

The project 

Founded in 1961, IMA is a world leader in the design and 
production of automatic machines for the processing and 
packaging of pharmaceutical, cosmetic, food, tea and 
coffee products.

Newfloor contributed to the construction of two new  
production hubs of the group, manufacturing and  
installing approximately 16,000 m² of raised flooring.

The first building, designed by Raggi & Partners, houses 
Ima Life, the division dedicated to pharmaceutical  
production. The facility, which replaces the former  
Decathlon plant, is located in the Ca’ Bianca industrial 
area of Castel San Pietro Terme (BO).

The second building, designed by No Gap Progetti, is 
located in Ozzano dell’Emilia and serves as the national 
hub for chocolate packaging. It was created through the 
partnership between Ima and the cooperative giant in 
mechanical engineering, SACMI Packaging & Chocolate 
S.p.A.

The Newfloor raised floor selected for the office area of 
this project is the G30AAK type: a 60×60 cm panel with a 
30 mm thick low-density (1,100 kg/m³) calcium sulphate 
core, an aluminum foil applied on the underside with holes 
to accommodate the support structure, and a top finish 
in Iris porcelain stoneware from the Walk On collection, 
natural R9 finish, in Grey and White.

The client chose the S-LOCK SYSTEM AS structure, a 
self-centering system capable of correctly positioning the 
overlying panels thanks to the special shape of the  
polymer gasket, which features four truncated-conical 
points that fit perfectly into the holes on the corners of 
the panel’s underside. The stability of this system allowed 
Newfloor to test the structure for seismic events.

PH. Alberto Chiggiato

  |  33



34  |



  |  35



36  |



  |  37



CLIENT
Salvagnini Italia 

LOCATION
Vicenza

PROJECT
Indoor
Office

PRODUCTS
Raised floor

SALVAGNINI ITALIA
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The context

ADVANCED RESEARCH AND TECHNOLOGY  
FOR THE INDUSTRIAL SECTOR

The project

Founded in Milan in 1963 by Guido Salvagnini, Salvagnini 
has established itself as an international benchmark in 
the machine tool sector, with a particular specialization 
in the production of hydraulic power units and laser  
cutting machines for sheet metal processing.

Thanks to a constant focus on innovation, quality, and 
technological excellence, Salvagnini has expanded its 
global presence, now with 25 subsidiaries, 5 production 
plants, and over 2,060 employees, serving a wide range 
of application sectors across 75 countries worldwide.

The Salvagnini Italia S.p.A. campus, located in Sarego, 
in the province of Vicenza, represents a technological 
reference center, open to visitors and dedicated to  
training, education, and research. The spaces are  
designed to foster knowledge sharing and the develop-
ment of innovative skills, offering an environment where 
technology meets education and creativity.

This hub represents not only an operational and productive 
site but also an inspiration center for professionals and 
students looking to the future, confirming the company’s 
commitment to excellence, sustainability, and continuous 
innovation.

Within the context of this project, Newfloor provided 
raised flooring for all common areas, helping to optimize 
the usability and functionality of the building.

Thanks to this solution, access to meeting rooms, training 
classrooms, the technological conference hall, the bar 
area, and the large atrium – widely used for exhibitions 
and temporary art shows – was significantly facilitated.

The supplied panels, of the G34HA0 type, were delivered 
with a primed top surface and subsequently customized 
on-site with a high-quality parquet finish, specifically 
designed to meet the client’s aesthetic and functional 
requirements. This choice resulted in elegant, durable 
surfaces that integrate seamlessly with the architecture of 
the common areas.

For the technical rooms and areas with higher operational 
loads, a G30HAH raised floor with Abet 577 plastic 
laminate finish was adopted, ensuring strength, durability, 
and ease of maintenance.

The project thus combined design, functionality, and prac-
ticality, demonstrating how raised flooring can become a 
key tool in designing modern, versatile spaces suitable for 
multiple activities.

PH. Alberto Chiggiato
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CLIENT
Gucci

LOCATION
Firenze

PROJECT
Indoor 
office

AREA
2.400 m²

PRODUCTS
Raised floor

GUCCI
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The context

THE MAISON HAS LONG BEEN A SYMBOL OF LUXURY

The project

The brand carries a history of Made in Italy excellence, 
recently brought to the spotlight thanks to Sara Gay 
Forden’s book House of Gucci and its cinematic adapta-
tion directed by Ridley Scott, starring Lady Gaga, which 
recount family glories and bloodshed that have become 
legend.

We are in Scandicci, just a few kilometers from the historic 
center of Florence, where the headquarters that houses 
Gucci’s “brain” is located. The Italian high-fashion and 
luxury brand, founded in 1921 by Guccio Gucci, is now 
part of the French group Kering and is recognized among 
the top global fashion houses in terms of sales, profitability, 
and brand value.

The production facility, where a large portion of garments 
and accessories are still manufactured, is a cutting-edge 
center, equipped with highly advanced technologies 
such as electronically controlled sewing machines and 
state-of-the-art gluing systems, while still preserving 
artisanal craftsmanship that embodies ancient and 
precious know-how.

It is a tradition of this luxury brand to pay great attention to 
its products and supply chain – mostly based in Tuscany – 
using fine materials and constantly striving for excellence.

These values of quality and authenticity in product manu-
facturing have always been shared by Newfloor as well, 
artisans of taylor-made raised flooring.

On the occasion of the renovation aimed at creating the 
new offices of the renowned Florentine brand, Newfloor 
provided a tailor-made solution, supplying 2,400 m² of 
G30H0K raised flooring. The panels, measuring  
60×60 cm, are made of calcium sulphate with a thickness 
of 30 mm and a density of 1,500 kg/m³, ensuring strength, 
stability, and excellent performance even in high-traffic 
areas.

The top finish was made in porcelain stoneware from the 
prestigious Ceramiche Caesar, Wide collection, color Fog, 
chosen to provide elegance and uniformity to the spaces. 
This solution not only enhances the aesthetic of the offices 
but also ensures high functionality: thanks to the raised 
structure, electrical systems, cabling, and HVAC installa-
tions can be easily integrated without compromising the 
harmony of the environment.

The project achieved a perfect balance between design, 
comfort, and technological innovation, giving the work-
spaces a refined and modern appearance, in line with the 
sophisticated image of the Florentine brand. Attention to 
detail, material quality, and installation precision have made 
the flooring a distinctive element of the offices, capable of 
combining aesthetics and practicality in every area.
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Since 1986, we have been 
working with passion to create 
innovative projects, designed for 
both interior and exterior spaces, 
residential and commercial 
buildings, as well as institutional 
and exhibition centers.

STEP IT UP





Via della Tecnica, 10 - 35020 Codevigo (PD)
T. +39 049 9750100 - info@newfloor.net - newfloor.net


