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HOW MUCH DO OUR CLOTHES
COST TO PEOPLE & PLANET?



1/5 of industrial water pollution is due to fashion
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1129 deaths
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INSPIRING WORDS

"‘Recognizing the
need is

Lhe primary
condition

for design.”

Charles Eames



ZEROBARRACENTO

Made in ltaly. Zero waste outerwear.
Outside of gender, age and time.




VISION

To create a safe space within the clothing for all ages and genders
while building a zero waste supply chain.

MISSION

/EROBARRACENTO serves gender e age fluid distinctive pieces thanks to a unique and bolo
design that avoids the waste of materials and optimizes the production process.
The sense of belonging, the will of a cleaner and incusive world inspire our outerwear, 100%
made in Italy.




Zero-waste DNA
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GRS certified Zero-waste pattern Compostable Take back service
recycled making packaging (testing)
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Conventional
manufacturing

e Usually 15% of textiles go wasted in
the production process of fashion
clothes

e \When textiles are wasted so too are
the resources
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/ero-waste
pattern making

0% waste by rethinking the way we
design clothes

Back up
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Back down Belt

Back duble

Sleeve| Sleeve |Sleeve

Sleeve

Facing hood
Facing hood
8

Coat with hood
286cmx140cm
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Every product is designed to last and to create a

strong emotional connection to the perso
chooses it.

Our aim is to prolong the life of each proc
iIncorporating quality and emotional attac

N who

uct by
nment

INnto each piece. We make sure to keep a

Nigh

standard of quality in each step of our production

process. All the collections are responsibly

developed and designed in Milano and m

italy. All the materials that we source are certified,

sustainable and produced by companies

ade In

who are

also as committed to responsible innovation as

Responsible sourcing
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FABRIC LINING
RESEARCH DESIGN e g MANUFACTURING
High expertise

Brunello, VA J

Brunello S.p.A. Milano, MI

C.L.AS.S.
Eco Hub R Lower COStS
Lanificio Zignone ZERQBARRACENTO

S.p.A.

) Optimized logistics
Milano, MI

Manifatture +39

Prato, PO

A.Stelloni
Collection by
Mapel S.p.A.

External Production
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Design Connoisseur

Gender & age fluid

Middle/upper class

Urban based
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PEOPLE ARE VALUE

Our consumers are looking for design driven pieces that can enrich their
daily lives. They want to fall in love with the design, the project itself and its
iINnherent values.

They need to express themselves with their
individual talent, they want to feel distinctive and
self-confident.

They do care about environmental issues, but their fundamental concern is
about: feeling self-expressed in every situation, Nature is an ally for relaxing
moments, a real expression of wellbeing.

/EROBARRACENTO's lovers are 'choosing' fashion items to express their
personality. They are eclectic, non conspicuous consumers looking for
self-fulfillment and "'mental wellbeing"



SUPPLY CHAIN TRANSPARENCY
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NUOVIARRIVI DESICNER ABBICGLIAMENTO SCARPE BORSEE ACCESSORI 8BYYOOX YOOXYGEN MORE4YOU COLLABORATIONS SALDI

ABBIGLIAMENTO - ZEROBARRACENTO

SALVA RICERCA 31 articoli ORDINA PER
SOLD OUT ZEROBARRACENTO

ANDREA - Double ANDREA - Grey CHIARA - Grey CHIARA -
e a TR AL D sfRaiiga
tace/Black €500.00 ol Purple/Beige

€500,00 €350,00

WHERE PEOPLE DANCE
lezione PE22 di 8 by YOO

GET INSPIRED
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E-commerce Multibrand e-tailers

M&C channels




zerobarracento  Mof -
645 post  7.441 follower =

ZEROBARRACENTO
Re/shaping values from 0 to 1
Made in Italy. Zero waste outd
Qutside of gender, age and ti:
zerobarracento.com
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ss21 CUSTOM AW20/21 DNA

B2C events Social Media Multibrand Stores

M&C channels



Offline Stores

Amora Concept Store

CGM di Chiara Giulia Micoccio
Eticoutlet

Livinglia

Via Fratelli Lombardi 1

VIEW Concept Store

Sales channels

Online

YOOX

Ad Hoc Atelier

EcoChange

Fairly Market

MOOZAIT
MOREOVERSTUDIOS.COM
MUSA.COM

NOT JUST A LABEL (NJAL)
Ob-fashion

Public Fibre

Renoon

Romiflo

Slow Nature®

The Cherry Moon

Vi Presento Italia

Online Showroom

DesignerZBuyer
Faire
Mirta Wholesale




TAM: 120M 340 items produced
SAM: 64M Sold ltems: >300
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+50% sales in 2027
20.000€ public funding in 2021

ROMANIA
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average price per unit = 280€
average cost per unit= 106€

Traction
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At Sostenibilita

Il brand sostenibile del mese:
/erobarracento

di Federico Biserni

Il brand sostenibile del mese: Zerobarracento

HOME > DENIM > MILLS

TOGENDERLESS FASHION

MARCH 18, 202110:18AM
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[’abbraccio tra sostenibilitd e moda e una realta con il
marchio Zerobarracento

ZEROBARRACENTO KIMONO COURTESY
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UNISEX DENIM PIECES INDICATE COLLECTIVE SHIFT

\()(;l Ii ITALIAV | ABBONAMENTI =

FASHION BEAUTY NEWS FASHION SHOWS TALENTS PHOTOGRAPHY VOGUE COLLECTION SHOP VIDEO OROSCOPO

SUSTAINABILITY

Moda sostenibile: lo
zero-waste del
brand
ZEROBARRACENTO

EVENTS

Chanel Partners With Kristen Stewart Film ‘Spencer’

wwp — MENU

ZEROBARRACENTO: Sustainable fashion press officer Camilla Carrara launched
Zerobarracento in 2017 and she has been expanding its scope ever since, while
continuing to bank on its core outerwear category — filled with roomy, belted and
off-shouldered styles.

Like other brands on show at WSM, Carrara’s mission is to “reshape the values of
the fashion industry, abandoning the season cycles and the gender- or age-based
approach to clothing,’ she said. Manufactured following the zero waste, puzzle-like
paper pattern principle, which allows to save at least 15 percent of textiles
compared to traditional processes, Carrera said she is often the one introducing
the laboratories and factories she works with to the eco-friendly technique.




ADVISOR

Camilla Carrara Miriana Vignetti Alice Carrara

CEO CFO Legals
+ b years experience in + 3 years international + 3 years experience as legal
sustainanable fashion studies on finance manager

Simone Demelas

Strategy advisor
+ 10 years experience in
business strategy

Anastasia Toivonen Filippo Pirilli

INnternational Sales Communication intern



Address:

Via San Gregorio 21,
20124 Milano - Italy

Phone number:
+39 3473803150
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Email;

camillacarrara@zerobarracento.com
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https://www.google.com/search?client=safari&rls=en&q=zerobarracento+vogue&ie=UTF-8&oe=UTF-8
https://www.lifegate.it/persone/stile-di-vita/wsm-fashion-reboot-startup-moda-sostenibile
https://issuu.com/fashion_ecomarket/docs/flip.page_fa_n_3-2020?fr=sOWM1ODc3NzQwMQ
https://fashionunited.it/news/fiere/mmu-wsm-white-sustainable-milano-chiude-a-quota-4mila-visitatori/2020011320630
https://wwd.com/fashion-news/fashion-features/sustainability-stole-the-spotlight-at-wsm-1203431415/

