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This report is written under the responsibility of Canvassco 
(Thailand) Co., Ltd. and The Italian Trade Agency (ICE-ITA). The 
research information, views expressed, and conclusions reached in 
this report do not necessarily correspond with those of the Thai 
government or any industry associations. This document and any 
maps included herein are without prejudice to the status of, or 
sovereignty over, any territory; nor to the delimitation of international 
frontiers and boundaries or the name of any territory, city, or area.  

The designations employed and the information presented do not 
imply the expression of any opinion whatsoever on the part of the 
Italian Trade Agency (ICE-ITA), concerning the legal or development 
status of any country, territory, city,  or area, or of its authorities, or 
concerning the delimitation of its frontiers or boundaries.
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ABOUT THAILAND
Thailand is the world's 50th-largest country by land area, and the 22nd-
most-populous country in the world

Land area: 514,000 sq km 
Population: 69.4m (2018; UN) 
Climate: Subtropical 
Weather in Bangkok (altitude 2 metres): Hottest month, April, 35-40°C; coldest month, 
December, 20-31°C; driest months, January-March, no rain; wettest month in central and northern 
regions is September, with 305 mm average rainfall, and in the south it is December, with 400 mm 
average rainfall 
Language: Thai 
Currency: Thai Baht (THB); Estimated average exchange rate in 2022 (Jan to July) is EUR1: 
THB36.95 
Time: 7 hours ahead of GMT

Source: The Economist updated August 1st 2020
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THAILAND MACRO ECONOMIC 
Thailand is a sizeable market and its economy slowly recover from the Pandemic 
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THAILAND ECONOMIC SIZE

COVID-19 pandemic 
severely hampered tourism 

and private investment

Thailand is a newly industrialized country, with a GDP of US$505 billion in 
2021, the 6th largest economy of Asia after China, Japan, India, S.Korea 
and Indonesia, according to World Bank national accounts data

Economic Outlook 
‣ Thailand is a middle-income country. Its open economy is driven 

by export-oriented industry and has effectively integrated the 
food and beverage sectors as well as automotive and electrical 
manufacture into the global value chain. 

‣ With its long coastlines and closeness to fast-growing 
neighboring markets, Thailand has developed a regional center 
for key transport and logistics with a world-class airport, while 
expanding its economic base into tourism, health care, and other 
services. 

‣ Thailand's economy has been damaged by the Asian financial 
crisis of 1997-1998, a coup in 2006, the global financial crisis of 
2008-2009, massive flooding in 2011, the latest in a long line of 
military coups in 2014, and the ongoing COVID-19 pandemic 
since 2019. 

‣ The series of events dampened investor confidence and affected 
the economic growth performance. Thailand also has confronted 
structural problems including ageing population, quality of labor 
and deteriorating infrastructure.

Severe flooding 
occurred during the 
2011 monsoon 
season in Thailand

The latest in a long 
series of military 
coups in 2014
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Thailand GDP
   Agriculture
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   Electricity and power supply
Water supply

   Wholesale and retail trade
   Financial and insurance activities
   Information and communication

   Transportation and storage
   Public administration 

   Accommodation and food service activities
   Real estate activities

   Construction
   Education

   Professional services
   Human health and social work activities

   Admin and support service activities
   Arts, entertainment and recreation

   Other service activities 1%
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THAILAND ECONOMIC STRUCTURE
Manufacturing is the largest business sector in Thailand, contributing about 26% to the GDP

Economic Structure 
‣ Manufacturing is the largest business sector, 

contributed about 26% to the Thai GDP. 
Other key sectors include wholesale and 
retail trade (16%), financial and insurance 
activities (8%), ICT (6%) and agriculture (6%)  

‣ As Thailand is an export oriented country, the 
manufacturing sector is mainly for exports 
and it has recovered to the pre-pandemic 
level. For the year 2021, the manufacturing 
sector grew by 4.9% as compared to the 
previous year. 

‣ As a result of pandemic restrictions and a 
decline in international travelers, the tourism 
and related industries, especially 
accommodation and food service, are 
severely damaged by the economic impact 
of the COVID-19 pandemic, dropped by 
14.4% as compared to 2020.
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THAILAND MANUFACTURING SECTOR
Thailand is the global production base for several products including electronic, food and beverage products and 
automotive.

Computer, electronic and optical products
Food products

Beverages
Automotive

Chemicals and chemical products
Machinery and equipment 

Electrical equipment
Rubber and plastics products

Coke and refined petroleum products
Non-metallic mineral products

Others 25%
4%
5%
5%
6%
6%
7%
8%
8%

12%
13%

Gross domestic product originating from 
manufacturing for the year 2020 
chain volume measures (reference year = 2002) 
% to the total GDP originating from manufacturing

Source: NESDC (Office of the National Economic and Social Development Council)

Manufacturing Sector 
‣ The electronic parts industry in Thailand is mainly manufactured 

for export, totalling 80% of total local production, with midstream 
products such as integrated circuits, semiconductors, and 
printed circuit board 

‣ Thailand has abundant resources for food and beverage 
production, the country is a significant exporter of a variety of 
agricultural products, including rice and cassava, sugar, fruits, 
seafood and meat products. Additionally, Thailand is also Asia's 
largest producer of flavored UHT milk. 

‣ For automotive, Thailand is integrated into the global supply 
chain with production base of several brands including Toyota, 
Honda, Isuzu, Ford, Mercedes Benz and etc including OEM 
parts  

‣ Another main industry in Thailand is chemicals and chemical 
product including petrochemicals industry which is highly 
integrated and diverse, feeding into export-oriented downstream 
converters and end-users. Other key manufacturing sectors in 
Thailand include machinery and equipment, rubber, non-metallic 
mineral products and others
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EXPORT AND IMPORT RECOVERED
International trade for both export and import have recovered to the pre-pandemic level in 2021
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THAILAND TOURISM SECTOR
The drop in international tourists had a severe impact on the hotel, retail, and food service industries.

Number of international tourist arrival

Source: Economic Tourism and Sports Division, Ministry of Touism and Sports
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Tourism Sector 
‣ Prior to the pandemic, Thailand ranked eighth in the world 

with 39.9 million international visitors in 2019. Due to 
COVID-19 restrictions, the number of international visitors 
plummeted to 6,7 million in 2021 (a decline of 83%) and to far 
below one million the following year.  

‣ In turn, hotels only filled 14% of their rooms on average in 
2021, compared to 71% before the pandemic. In 2019, hotel 
accommodations generated about EUR 14.7 billion, or 28% 
of overall international tourism revenues.  

‣ The COVID-19 had a significant economic impact not just on 
hotels, but also on Thailand's retail sector and food and 
beverage industry, which represented for 24% and 21% of 
total international tourism receipts.  

‣ The tourism industry is anticipated to gradually revive 
beginning in 2022. Approximately 3.2 million international 
tourists visited Thailand from January to June of 2022. The 
Tourism Authority of Thailand anticipates between 11 and 30 
million international visitors in 2023.
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Unit: % to total

Miscellaneous
2%

Medical care
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Sightseeing
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Local Transport
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Food and Beverage
21% Shopping
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Total 
EUR 51.7 Billion
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EXCHANGE RATE: WEAKEN THAI BAHT
Weaken Thai Baht especially against the US dollar continues to push up the prices of commodities and the inflation rate, the US Federal 
Reserve’s interest rate increased, and China's worsening pandemic and its accompanying challenges for supply

Rates of Exchange of Commercial Banks in Bangkok Metropolis 
Mid Rate - (Unit: Baht / 1 Unit of Foreign Currency)

31.8
30.4 30.0

33.2 35.9
36.3

33.8

36.5 37.6
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29.2
27.8

29.0 29.0
26.6

THB/EUR
THB/USD

THB/100JPY

THB/CNY4.7 4.4 4.6 5.2
5.3

Exchange Rate 
‣ The Thai baht, once the strongest-performing 

currency in Asia before the pandemic, 
steadily depreciated in 2021, making it the 
worst-performing currency in the region due 
to the impacts of COVID-19 on the economy 
and the absence of international tourists, 
resulting in a decrease in demand for the Thai 
baht.  

‣ In 2022, the Thai currency did well versus the 
Euro and the U.S. dollar at the beginning of 
the year. However, the Russia-Ukraine war 
triggered a baht devaluation in March 2022.  

‣ By the end of August 2022, the value of the 
Thai baht is 36,3 euros or 35,9 dollars. Since 
January 2022, the data shows a devaluation 
of 8% against the U.S. dollar. The Thai Baht 
on the other hand, strengthen about 4% 
against the Euro and 8% against the 
Japanese Yen, primarily due to worse 
economic in general and rising energy prices.Source: Bank of Thailand
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RISING INFLATION
The specter of rising inflation is casting a shadow over the global economy, including Thailand

Price Index 
(Consumer Price Index, Producer Price Index and Construction Material Price Index)

Source: Ministry of Commerce, Trade Policy and Strategy Office 

CMI 119.5 

107.2
105.4

109.3

116

PPI 113.7

98.5 99.4 98.8

107.4 CPI 107.45

99.08

Change in price level 
‣ The escalating worldwide inflation caused by 

the conflict between Russia and Ukraine and 
supply chain interruptions has jeopardized 
global economic growth prospects, including 
those of Thailand.  

‣ In June 2022, the Thai Consumer Price Index 
(CPI) reached its highest level in the previous 
fourteen years, 107.6. During the same time 
period, the Producer Price Index also reached a 
new high of 116.2 basic points.  

‣ The price of imported raw materials and finished 
goods has increased due to a weak baht and 
the rising cost of transportation and logistics as 
a result of the rising cost of fuel.  

‣ The rising cost of energy and raw materials 
makes it difficult for manufacturers and retailers 
to keep up with rising operational costs without 
increasing prices.

103.0199.79100.13
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THAILAND DEMOGRAPHIC TREND
Thailand is becoming an aging society with potential shortfalls of labor, lower GDP growth potential and a higher 
fiscal burden
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17%

65%

18%

55%

13%

32%

Thailand is becoming an aged 
society 
‣ In 2019, people aged over 60 years old 

accounted about 18% of the total 
population and its proportion will increase 
to be 32% in the next two decades 
‣With growing proportions of ageing 

population, Thailand will become an aged 
society by the year 2022 
‣ Longer life expectancy and a rising share 

of aged in the population will have 
substantial economic consequences, 
including potential shortfalls of labor, 
lower GDP growth potential and a higher 
fiscal burden  
‣ In addition to the economic challenge, 

Thailand also faces with the social 
challenge of low marriage rate and low 
birth rate, leading to even worsen outlook 
for shortfalls of labor.
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BUSINESS AND CONSUMER SENTIMENT
In 2022, business sentiment and consumer confidence improved cautiously and gradually.

Business Sentiment Index (BSI) 
1/ Below is the interpretation of the index: 
Index = 50 indicates that business sentiment remains stable. 
Index > 50 indicates that business sentiment has improved. 
Index < 50 indicates that business sentiment has worsened

Consumer Confidence Index (CCI) 
1/ Below is the interpretation of the index: 
Index = 50 indicates that consumer confidence remains stable. 
Index > 50 indicates that consumer confidence has improved. 
Index < 50 indicates that consumer confidence has worsened

Source: Bank of Thailand and Ministry of Commerce, Trade Policy and Strategy Office 

Business Sentiment Index 
‣ Prior to the arrival of COVID-19 at the 

beginning of 2019, the business 
sentiment and consumer confidence in 
Thailand were strong.  

‣ The Thai government issued the lockdown, 
curfew, and inter-provincial travel ban 
between March and April 2020 as the 
number of COVID-19 cases increased 
significantly. This eroded consumer and 
business confidence, as indicated by the 
lowest BSI and CCI in April 2020.  

‣ Throughout the year 2021, the majority of 
businesses and consumers had a 
pessimistic outlook, primarily due to the 
impact of COVID-19. Confidence dropped 
significantly once again when the 
government announced nationwide 
COVID-19 zoning restrictions, which had a 
negative impact on several businesses, 
including entertainment complexes, retails, 
and food services, while hotels remained 
closed due to lack of demand.

1st Lockdown, curfew, and inter-
provincial travel ban (Mar - Apr 2022) Nation wide COVID-19 zoning 

restriction
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KEY IMPLICATIONS
Situations Impacts to the professional cleaning industry Prospects going forward

Thailand is 
becoming an aging 
society 

The professional cleaning industry is anticipated to increase in 
tandem with the expansion of the economy; however, the 
recovery is likely to be sluggish as businesses remain cautious 
with their expenditure.

Thai economy 
slowly recovers 
from the Pandemic 

The need for cleaning machinery is stimulated by a shortage of 
workers, particularly for cleaning-related manual labor. 
Significant across all major industries, including manufacturing, 
hospitality, and retail

It is anticipated that the Thai economy 
will have fully recovered by 2023, 
which will stimulate the growth of the 
professional cleaning industry.

As the number of businesses 
experiencing labor shortages rises, a rise 
in professional cleaning service 
providers is projected.

Manufacturing is 
the largest 
business sector

For professional cleaning products, factories are one of the 
primary customer segments to target. It is also the segment 
which is highly competitive and also price sensitive.

Significant labor shortages in the 
industrial sector are projected to drive a 
rise in demand for cleaning machines.

Rising inflation 
and energy price

The majority of cleaning products, whether imported or produced 
locally, have increased in price due to the rising cost of raw 
materials.

Businesses tend to look for alternative 
brands/products that save operational 
cost 

Hotels were hit 
hard by the 
COVID-19 impacts

Distributors who targeted the hotel business exclusively in the 
past have expanded their customer segment coverage to 
include retail, hospitality, and cleaning service providers.

The tourism industry is also anticipated to 
improve by 2023, which would stimulate 
demand for hotel cleaning products.
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PART 2
PROFESSIONAL 
CLEANING MARKET 
OVERVIEW
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PROFESSIONAL CLEANING PRODUCTS
There are four main product groups that are used in the professional cleaning industry including;

CLEANING CHEMICAL CLEANING MACHINE

CLEANING TOOLS (BROOM, BRUSHES AND MOPS) TOILET PAPER AND CLEANING TOWELS

‣ Chemical cleaning products to be used for several 
applications including floor cleaning, carpet cleaning, 
toilet cleaning, window cleaning, multi-surface cleaner 
and disinfectant, dish cleaning and etc. 

‣ Products in this category also include chemical 
cleaning for special applications such as mop dressing, 
sanitiser, wax and wax cleaning chemical and etc

‣ There are various type of cleaning machines available 
in the Thai market. Most common products are floor 
scrubbers / floor sweeper (walk-behind or ride-on), 
vacuum cleaner and pressure washers 

‣ Other cleaning machines available in the market often 
use for special application such as carpet cleaner, floor 
polisher 

Cleaning tools can be classified into three main applications 
which are; 
‣ Cleaning tools including brushes and mops that use for 

cleaning as a standalone product 
‣ Brushes use with cleaning machines such as disc brushes 
‣ Industrial cleaning brushes that are used in production line 

for cleaning machines as part of production process

The product group can be classified into three main applications 
which are; 
1. Tissue papers including jumbo roll tissue, hand towel, napkin, 

facial tissue  
2. Microfiber cloth is also commonly used for cleaning* 
3. Clean room wipe are a low lint cloth used in a clean room to 

wipe away surface contamination and spills*
*These products are not in the scope as per the provided HS Code, however it is commonly 
used in the professional cleaning industry

Note: HS Code for products in scope are shown in the Appendix
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OVERALL IMPORTED CLEANING PRODUCTS
Strong demand for cleaning products driven primarily by the COVID-19

2016 2017 2018 2019 2020 2021

485

401403
439431439

Total Imported Value  
Selected cleaning products - EUR Millions

+2%

CAGR ’16 - ‘21

% Y-O-Y 
Growth +6.3% -1.9% +2% -8.3% -0.5% +21.2%

Total Imported Value by Product Group 
Selected cleaning products - EUR Millions

13%

14%

16%

57%

Cleaning Machine
EUR 64 mn

Toilet Paper
EUR 67 mn

Broom, 
Brushes and 
Mops
EUR 79 mn

Cleaning 
Chemical
EUR 275 mn

EUR 485 mn

Total Imported Value 
For Year 2021

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

IMPORTED CLEANING 
PRODUCTS 
‣ Demand for imported cleaning 

products has increased at a rate 
of 2% each year from 2016 to 
2021, a trend that has persisted 
for the past five years.  

‣ Thailand imported cleaning 
products worth approximately 
485 million euros in 2021, a 
21.2% rise from the previous 
year.  

‣ The increase in growth for 2021 
was primarily attributable to the 
high demand for cleaning 
products caused by COVID-19.  

‣ The cleaning chemical group is 
the largest in terms of imported 
value, accounting for more than 
half (57%) of the total. Most of 
imported cleaning chemical are 
ingredients for active 
preparations.

Note: HS Code for products in scope are shown in the Appendix
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SOURCE OF IMPORTED CLEANING PRODUCTS
China is the largest supplier of imported cleaning products, while Italy ranked 11th in term of imported value

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

Source of Imported Cleaning Products  
Selected cleaning products - EUR Millions

Note: HS Code for products in scope are shown in the Appendix

% Share (FY2021)

SOURCE OF IMPORTED CLEANING 
PRODUCTS 
‣ China is the largest supplier of imported cleaning 

products, accounting for about 35% of the total 
cleaning products imported into Thailand, 
followed by Japan (14.9%) and the United States 
(7%).  

‣ China continues to experience robust growth 
despite the supply chain interruption caused by 
the COVID-19 outbreak. During the previous five 
years, the value of imports from China has 
climbed by an average of 14.2% per year, with a 
year-on-year growth rate of 35%, due to the 
country's lower logistics costs and pricing 
advantage.  

‣ Italy ranked eleventh with a total import value of 
7.4 million euros, or 1.5% of the total import 
value, and its growth rate has averaged a decline 
of 10.1% per year during the same time period.  

‣ The recent jump in energy prices, which has 
contributed to a substantial increase in logistics 
costs, has posed a problem for European 
exports.
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OVERALL EXPORTED CLEANING PRODUCTS
Thailand exported cleaning products continue to rise

2016 2017 2018 2019 2020 2021

412
380

362367358343

Total Exported Value  
Selected cleaning products - EUR Millions

+3.7%

CAGR ’16 - ‘21

% Y-O-Y 
Growth +1.2% +2.5% -1.4%

Total Exported Value by Product Group 
Selected cleaning products - EUR Millions

17%

4%

14%

65%

Cleaning Machine
EUR 70 mn

Toilet Paper
EUR 17 mn

Broom, 
Brushes and 
Mops
EUR 56 mn

Cleaning 
Chemical
EUR 268 mn

EUR 412 mn

Total Exported Value 
For Year 2021

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

Note: HS Code for products in scope are shown in the Appendix+4.3% +5% +8.4%

EXPORTED CLEANING 
PRODUCTS 
‣ Thailand exported cleaning 

products worth approximately 
412 million euros. In the period 
between 2016 and 2021, the 
export market grew by an 
average of 3.7% annually.  

‣ The majority of its export 
products (65%) consist of 
cleaning chemicals (cleaning 
active preparation) and cleaning 
machines, the majority of which 
are vacuum cleaners, brooms, 
brushes, and mops (14%).  

‣ Toilet paper accounted for only 
4% of the entire value, or 17 
million euros, because the 
majority of tissue paper 
manufactured locally is 
consumed locally.
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MARKETS FOR EXPORTED CLEANING PRODUCTS
Thailand exported mainly vacuum cleaners to the US market and artificial wax to China

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

Exported Markets of Cleaning Products  
Selected cleaning products - EUR Millions

EXPORTED MARKETS 
‣ The US is the most important export market, 

accounting for 13% of all cleaning products that 
were exported in the year 2021, followed by China 
(12.2%) and Laos (7.3%).  

‣ The CLMV market, which includes Cambodia, 
Laos, Myanmar, and Vietnam, is Thailand's primary 
export destination for cleaning products. For the 
year 2021, the overall value of the CLMV market is 
estimated to be close to 94 million euros, which 
represents approximately 16% of the total value of 
selected cleaning products exported.  

‣ Thailand's primary export to the US market 
consisted of cleaning machines, the vast majority of 
which were vacuum cleaners. On the other hand, 
Thailand's primary exports to the China market 
consisted of mostly cleaning products made of 
artificial wax. The demand for export markets of 
these two markets have been growing strong with 
an average CAGR growth rate of 54.5% and 
10.3%, respectively.
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B2B CUSTOMER SEGMENTS
Industrial customers are the largest segment, followed by hospitality customers

Industrial 
(Production factory) 
‣ With over 70,000 

factories, factories are 
the largest customer 
segment for cleaning 
products due to the 
demand for cleaning 
office spaces, 
production lines, and as 
part of the 
manufacturing process.

Hospitality (Hotels 
and Hospitals) 
‣ Thailand has around 

24,269 hotels with 
719,275 serviceable 
rooms, according to the 
most recent survey 
conducted in 2020. The 
hotel business is the 
second-largest consumer 
segment for the 
professional cleaning 
sector.

Retailers/ 
Food Service 
‣ Thailand has around 1,000 

shopping complexes, 
supermarkets, and 
hypermarkets, along with 
over 300,000 restaurants. 
However, there are only 
about 100 large operators, 
and they are primarily 
concentrated in Greater 
Bangkok.

Cleaning  
Service Providers 
‣ There are about 5,100 

companies registered as 
cleaning service providers 
based on the data from the 
Department of Business 
Development. There are 
about 40 companies with 
latest revenue over THB 
100 million (or EUR 2.7 
million)

Office buildings/
condominiums 
‣ There are approximately 

9.8 million square meters 
of office space for rent in 
the Greater Bangkok 
region. There are around 
2,000 condominiums on 
the market in Bangkok. 
These two markets are 
anticipated to continue 
rising.

KEY CUSTOMS SEGMENTS FOR PROFESSIONAL CLEANING INDUSTRY
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CUSTOMER DEMAND AND BUYING 
BEHAVIOR
Specific requirements are usually for cleaning chemical and cleaning machine products 

Specific demand 
for cleaning 
products

Future growth 
outlook for 
professional 
cleaning products

Common 
buying 
behaviours

Industrial  
Customers

Hotels and 
accommodations

Retailers/ 
Food Service*

Office buildings/
condominiums

Cleaning  
Service Providers

‣ Less loyal to brand 
prefer products with 
performance and 
price within budget

‣ Highly price 
sensitives 


‣ Long payment term

‣ Large volume buyers

‣ Prefer to brand their 
own products esp. 
cleaning chemical

‣ High growth: Rising 
demand for cleaning 
from office buildings 
and condominium 

‣ Basic floor and 
surface cleaning 
activities 

‣ Low growth: Increase 
in outsourcing to 
cleaning service 
providers

‣ Often buy from retail 
market as its more 
convenient 

‣ Preferred durability 
and quality products 
due to time-sensitive 
operation

‣ Prefer multipurpose 
cleaning chemical to 
save cost

*Main customers are large malls/hypermarkets and food chain stores

‣ Medium growth: 
demand durable 
cleaning machine due 
to labour shortage 

‣ International hotel 
chain preferred well 
known international 
brands

‣ Green label for 
cleaning chemical is 
common practice

‣ High growth: Demand 
pick up due to 
recovery of the tourism 
sector 

‣ Certification to 
comply with industry 
standard/ISO

‣ Medium growth: 
demand continues to 
grow along with 
economic expansion
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PART 3
CLEANING CHEMICALS 
MARKET
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RELEVANT LAWS AND REGULATIONS
Most of cleaning chemicals are classified as hazardous substances which its production, import or export or to have 
it in possession shall be licensed

CLEANING CHEMICALS

REGULATIONS RELATING TO CLEANING CHEMICALS 

‣ In order to distribute cleaning chemicals in Thailand, importers or distributors of cleaning 
chemicals are required to get a license from the Food and Drug Administration (FDA). In 
addition, importers/distributors must determine whether product ingredients or MSDS 
(Material Safety Data Sheet) are classed as hazardous substances that must comply with 
authorities, such as the Hazardous Substances Management Division of the Department of 
Industrial Works. 
‣ Based on the Hazardous Substance Act (No. 4) B.E. 2562 (2019), hazardous substance 

are classified into four levels as follow; 
- 1st Category, viz. hazardous substance which its production, import or export or to have it 

in possession shall be in accordance with the determined rules 
- 2nd Category, viz. hazardous substances which its production, import or export or to have 

it in possession shall be notified in advance to the competent official and shall be in 
accordance with the determined rules and  procedure; 

- 3rd Category, viz. hazardous substances which its production, import or export or to have 
it in possession shall be licensed; 

- 4th Category, viz. hazardous substance which its production, import, export, transit or to 
have it in possession is prohibited

EXAMPLE OF HAZARDOUS SUBSTANCE AND 
ITS CLASSIFICATION 

‣ CAS NO: 111-30-8 / glutaraldehyde or 
ACIDS or nonylphenol ethoxylate are 
classified as 3rd Category in products used in 
the household or public health for the purpose 
of disinfection, cleaning of floors, walls, 
sanitary ware and other materials, or repairing 
clogging of sewage pipes or drains. The 
responsible regulator is Food and Drug 
Administration

Note: The list of hazardous substance is available via 
http://www.chemtrack.org/law-chem.asp 

http://www.chemtrack.org/law-chem.asp
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IMPORT TARIFF
Imported cleaning chemicals into Thailand are subject to a general import charge of between 5 and 10%

CLEANING CHEMICALS

HS Code Ceiling  
Rate

WTO  
Rate

General 
Rate

Free  
Zone

3401: Soap and organic surface-active products and preparations, in the form of bars, cakes, moulded 
pieces or shapes, and paper, wadding, felt and nonwovens, impregnated, coated or covered with soap 
or detergent

340111 - - For toilet use (including 
medicated products) : 40% 30% 10% Exempted

340119 - - Other - not for toilet use 
(including medicated product) 40% 30% 10% Exempted

3402: Organic surface-active agents (other than soap); surface-active preparations, washing 
preparations (including auxiliary washing preparations) and cleaning preparations, whether or not 
containing soap, other than those of heading 34.01. 

340290 - Other - exclude those for 
retail sales 40% 30% 5% or 10% Exempted

3404: Artificial waxes and prepared waxes.


340490 - Other 40% 30% 5% Exempted

For a complete list of import tariff visit - www.customs.go.th  
Source: Customs Department 

IMPORT DUTY 

‣ Thai Customs manages a number of Customs-
related incentive programs to facilitate the trading 
community in order to promote Thailand as a global 
trade hub. In December of 2021, the Thai 
government announced a reduction in import duties 
on some cleaning chemicals (Ref. Royal Thai 
Government Gazette No. 138).  
‣ Imported cleaning chemicals into Thailand are 

subject to a general import duties of 5 or 10%. 
Imports into the free zone will be exempt from the 
import duty.  
‣ Additionally, Thailand has regional trade agreements 

through ASEAN and Free Trade Agreements with 
China, Australia, New Zealand, Japan, and Chile, 
which exempt import taxes. Despite the trade 
agreements, the following nations are still subject to 
import duties: ASEAN - Korea (HS Code: 340111, 
340119 - 5%, ASEAN - India (HS Code: 340119 - 
5%, and RECAP (HS Code: 340119 - 9%).

http://www.customs.go.th
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TOTAL IMPORTED VALUE
Spike in growth for cleaning chemicals in 2021, primarily owing to high demand for disinfectants-containing products

CLEANING CHEMICALS

2016 2017 2018 2019 2020 2021

275

230237
262258

278

Total Imported Value  
Cleaning Chemical - EUR Millions

-0.2%

CAGR ’16 - ‘21

% Y-O-Y 
Growth +4.8% -7.0% +1.5% -9.7% -2.9% +19.5%

Source of Imported Products 
Cleaning Chemical - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

IMPORTED CLEANING  
CHEMICAL AND ITS SOURCE 
‣ The demand for imported cleaning 

chemicals increased by 19.5% in 
2021 compared to the previous 
year. Due to the rising demand for 
cleaning chemicals, especially 
those containing disinfectants that 
can protect or clean surfaces from 
the COVID-19 virus. 

‣ China, Japan, and the United 
States are the primary importers of 
cleaning chemicals. Imported 
cleaning chemicals from China 
increased by an average of 11.1% 
each year between 2016 and 
2021, primarily due to their price 
advantage.  

‣ Italian cleaning chemical imports 
accounted for approximately 2% of 
the entire market value, with a 
negative CAGR of 11.3%.Note: HS Code for products in scope are shown in the Appendix
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IMPORTED VALUE BY TYPE OF PRODUCT
About 66% of total imported value for cleaning chemicals are other surface-active preparations (HS Code: 340290) to be used in 
manufacture/business operation. 

CLEANING CHEMICALS

Total Imported Value by Type of Product 
Chemical cleaning products - EUR Millions

-1.6%

CAGR ’16 - ‘21

+28.1%

-0.9%

+1.3%

Top 5 Source of Import 
% of total imported value CAGR ’16 - ‘21
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CLEANING CHEMICALS - KEY PRODUCTS
Example of cleaning chemicals available in the Thai market

CLEANING CHEMICALS

KEY CLEANING CHEMICALS AVAILABLE IN THE LOCAL MARKET

In the Thai market, cleaning chemicals can be classified based on its application as 
follow; 
I. Floor cleaning: floor stripper, floor sealer, floor finisher, buffing, crystallization  

II. Carpet cleaning: chemical spotter for carpet cleaning, chemical for carpet cleaning 
machine  

III.Cleaning and disinfectant: surface cleaning disinfectant for various applications 
including floor, toilet, furniture and building 

IV.Daily cleaning: dust collector/mob dressing, multi surface cleanser, glass cleaning, 
lime and scale remover, toilet cleaner, furniture cleaner, 

V. Other special applications: commercial grease cleaners for food services, cleaning 
solutions for food and beverage manufactures, metal polisher, solutions for factories/
manufacturing such as automotive and electronics and etc 

Key players such ads ECO Lab, Diversey, or 3M usually have a complete product range 
available. In addition these brands also offers other products relating to cleaning 
activities such as air freshener, personal hygiene such as soap and alcohol gel, laundry 
chemicals.  

EXAMPLE OF CLEANING CHEMICALS

Diversey - Floor finishing products

3M - Floor cleaning products Natural Clean (local brand) 

Eco Clean (local brand) Bacoban - disinfectant Peerapat (local brand) 
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CLEANING CHEMICALS MARKET
B2b cleaning chemicals market is anticipated to return to the pre-recession level by the year 2023

CLEANING CHEMICALS

CLEANING CHEMICALS MARKET

Overall market for cleaning chemicals: According to the Department of Business 
Development, there are approximately 671 companies registered as manufacturers of 
soap and detergents, cleaning and polishing preparations, with a total annual revenue 
of EUR 4,234 million. However, the majority of these businesses produce for consumer 
segment (B2C) for both domestic and international markets.  
B2B Cleaning Chemicals Market: The annual demand for cleaning chemicals for the 
B2B market, which includes industrial customers, hospitality, food service, office 
buildings, condominiums, and professional cleaning services, is estimated to be 
about THB 9,500 million (EUR 259 million).  
Market expansion outlook: Due to the lack of international visitors and COVID-19 
travel restrictions, the majority of hotels were forced to close in 2020, resulting in a 
decline in market growth. Several manufacturers and distributors reacted swiftly to the 
high demand for cleaning disinfectants as a business protocol for preventing the spread 
of COVID-19, resulting in a slight decline in market growth for 2021 compared to the 
previous year. 
As hotels are anticipated to resume operations, it is anticipated that the market will have 
fully recovered by 2023 and will return to its pre-recession level in 2019. The hotel 
industry is estimated to be the second largest customer for cleaning chemicals, 
following the industrial/factory sector.

2016 2017 2018 2019 2020 2021

259
281

314304
327310

Estimated Market Size for B2B Cleaning Chemicals 
Cleaning Chemicals - EUR Millions

-4%

CAGR ’16 - ‘21

% Y-O-Y 
Growth +25% +3.3%-7.6% -11.9%

Source: Estimated market size using top-down estimation based on key opinion leaders of the key players’ market share

+5.2% -8.7%



© Canvassco 2022 31

DISTRIBUTION CHANNEL
Key market participants such as Eco Lab, Diversey, and 3M have established local cleaning chemical production facilities or engage local 
manufactures to OEMs in Thailand to serve domestic markets

CLEANING CHEMICALS

Industrial chemical suppliers

Cleaning chemicals manufacturers

Professional Cleaning Service Providers Online Marketplace

Small and micro companies / B2CLarge and mid-size companies

ImportersLocal producers Direct Import

Distributors

DISTRIBUTION CHANNEL FOR CLEANING CHEMICALS
Key market participants such as Eco Lab, Diversey, and 3M have established local 
cleaning chemical production facilities or engage local manufactures to OEMs 
in Thailand to serve domestic markets. In addition to importing cleaning chemicals to 
supply the domestic market, these businesses import disinfectant, cleaning chemicals 
for specialized applications, cleaning concentrates, and cleaning powders. It is also 
common practice for local facilities to recombine and repackage imported raw materials 
such as concentrates and powders for sale on the local market.  
Brand owners such as Eco Lab, Diversey, and 3M typically contact customers directly 
who are large manufacturers in the food and beverage, automotive, and electronics 
industries, as well as the high-end segment, which includes hotels and hospitals, in 
order to support their distributors on sales and maintain their market competitiveness.  
The majority of distributors of cleaning chemicals also sell cleaning tools, cleaning 
machines, tissues and other industry supplies. These distributors sell directly to their 
customers via direct sales and online marketplaces (via their own eCommerce website 
or marketplaces such as Shopee and Lazada), with many SMEs serving as their primary 
target market. Several distributors are able to tap into the consumer markets due to the 
high demand for disinfectant cleaning products and the availability of online channels. 
Also due to high usage volume large professional cleaning service providers also 
engage with local cleaning chemicals manufacturers to produce cleaning chemicals 
under their own brand name. 

Large prof. Cleaning service 
providers also engage with local 
cleaning chemicals 
manufacturers to produce 
cleaning chemicals under their 
own brand name. 

Source: In-depth interviews with key opinion leaders (cleaning chemicals manufacturers, distributors and professional cleaning service providers

Distribution Channel Structure 
For illustration only

Also capture 
B2C market
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COMPETITIVE ENVIRONMENT
Large companies and high-end customers usually prefer well-known international brands for cleaning chemicals

CLEANING CHEMICALS

Key Market Players 
International brands

Market leaders especially for 
high-end hotels, hospitals and 
specialized industrial solutions 
such as F&B

Market leaders for industrial 
customers especially large 
manufacturers with extensive 
distributors throughout Thailand

Local brands

Thai company listed on the Stock Exchange of Thailand, producing 
various brands for cleaning chemicals including “Calgonit” to target 
specifically for F&B manufacturers. The company also OEMs for 
customers who want to have their own brand for cleaning chemicals

Thai company producing brands “Greenmind” and “Greenmaker” 
The company also OEMs for customers who want to have their own 
brand for cleaning chemicals

Other brands found in the market include SmartLab, Mitmongkol Industry, Natural Clean 
and various companies producing cleaning chemicals for OEMs

CLEANING CHEMICALS COMPETITIVE ENVIRONMENT

Based on in-depth interviews with key opinion leaders, competitive intensity for cleaning chemicals 
market depends on customer segment. For B2B customers in high-end hotels, high-end hospitals, 
international chain food service and large F&B manufacturers usually prefer well-known 
international brands which often are EcoLab and Diversey.  

For industrial customers, 3M is most well-known brand in the market. It’s price is usually in 
premium range of 30% to 60% higher than local brands. Industrial market is considered to be more 
price sensitive than high-end customer segment, this is because, its application are quite simple; 
mainly floor cleaning, building cleaning and daily cleaning. However, in some large manufactures 
such as automotive or electronic sectors, that are highly concern on hygiene quality usually opt for 
3M products.  

Professional cleaning service providers is perceived as highly cost sensitive customers as cleaning 
chemicals is their operational cost, therefore, many companies OEMs their own brand to offer to 
customers. However, some professional cleaning service providers are also distributor of branded 
cleaning chemicals such as 3M, in order to comply with customer requirements                                                                                                                     

For low-end market, which usually include medium or small size manufacturers, office buildings as 
well as condominium are usually highly price sensitives as their applications are quite simple 
cleaning activities. 
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KEY MARKET TRENDS AND MARKET 
OPPORTUNITIES FOR ITALIAN COMPANIES
Growing demand for green label products, multipurpose cleaning chemicals as well as gaining traction via online channel 

CLEANING CHEMICALS

Growing demand 
for green label 
product

KEY MARKET TRENDS

‣ As many Thai manufacturers target export markets, they are required to comply with 
international environmental management standards as well as the Thai industrial regulation 
prohibiting the discharge of untreated wastewater effluent from factories.  
‣ Currently, the majority of Thai manufacturers adopting green label products are either large 

corporations with socially responsible protocols or those required to comply with the ISO 
standard. The high cost of green label products is the primary reason why many 
businesses do not use more environmentally friendly cleaning chemicals.

MARKET OPPORTUNITIES

Multipurpose 
cleaning 
chemicals

‣ Consumers increasingly seek to reduce expenses by utilizing multipurpose cleaning 
chemicals with disinfectant. Instead of purchasing cleaning chemicals for specific 
applications, they are searching for a single multipurpose cleaning chemical that can be 
used for a variety of purposes, such as floor cleaning, toilet cleaning, and window cleaning.

New customer 
segment - Affluent 
Consumer

‣ Due to COVID-19, many consumers who previously purchased cleaning chemicals now 
seek out alternatives, particularly for disinfectant cleaning chemicals, for which the retail 
market offers few options. Therefore, they began contacting B2B distributors to purchase 
primarily through online stores.

Affordable green label 
product can be the market 
entry product as the market 
is less crowded as compare 
to regular cleaning chemicals

Multipurpose cleaning 
chemicals are products that 
can save overall costs for 
customers who are price 
sensitive

Online marketplace is 
gaining popularity even among 
B2B transaction, however, it 
might only suit for basic 
cleaning application only
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PART 4
CLEANING MACHINES 
MARKET
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RELEVANT LAWS AND REGULATIONS
Cleaning machines are regulated under the Ministry of Industry for the voluntarily product standard certification (TIS mark)

CLEANING MACHINES

REGULATIONS RELATING TO CLEANING MACHINES 
‣ Cleaning machines are regulated under the Ministry of Industry, in which it has a voluntary license or 

General Standard TIS mark the products being passed the test and being certified by Thailand 
Industrial Standard Institute (TISI) to have quality and required standard.  

‣ TISI permits the presentation of 5 TIS marks for the products as follows 
‣ General Standard mark (red mark) is the mark certifying the product quality required by TISI and 

manufacturers or distributors can apply for the quality certification voluntarily. All cleaning machines 
are classified as general standard mark. 

‣ Regulatory standard mark (blue mark) which is the mark certifying the products, which the law 
requires to be in accordance with the standards. Cleaning machines are classified as the general 
standard. 

‣ Standard mark for safety is the mark certifying the products, which requires the safety in usage. 
This mark is both regulatory and non-regulatory. 

‣ Standard mark for safety is the mark certifying the products which have the properties in 
conserving the environment such as water saving and not causing air pollution for developing the 
good quality of life of people and conserving the environment. This mark is both regulatory and 
non-regulatory. 

‣ Standard mark for electromagnetic compatibility is the mark certifying the products, which 
have the properties of electromagnetic compatibility. This mark is both regulatory and non-
regulatory. 

‣ In addition, in order to distribute cleaning machines in Thailand, importers or distributors of cleaning 
machines are required to get an import license from the Ministry of Commerce.

Cleaning machines that are required to get TIS mark are as follow; 

- Surface cleaning appliances - Part 3: Wet carpet cleaning 
appliances - Methods for measuring the performance - TIS no. 
62885 Part 3-2564 

- Surface cleaning appliances - Part 5: High pressure cleaners 
and steam cleaners for household and commercial use - 
Methods for measuring performance - TIS no. 62885 Part 5-2564 

- Surface cleaning appliances - part 8: dry vacuum cleaners for 
commercial use - methods for measuring the performance - TIS 
no. 62885 Part 8−2564  

- Surface cleaning appliances - Part 9: Floor treatment 
machines with or without traction drive, for commercial use - 
Methods for measuring the performance - TIS no. 62885 Part 
9-2564 

- Vacuum cleaners and water-suction cleaning appliances - 
safety requirement - TIS no. 1522-2552 

- High pressure cleaners and steam cleaners - safety 
requirements - TIS no. 1871-2552
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IMPORT TARIFF
Imported cleaning machines into Thailand are subject to a general import duties of 5% for the stream or sand 
blasting machines and similar jet projecting machines and exempted import duty for vacuum cleaners

CLEANING MACHINES

HS Code Ceiling  
Rate

WTO  
Rate

General  
Rate

8424: Mechanical appliances (whether or not hand-operated) for projecting, dispersing or spraying 
liquids or powders; fire extinguishers, whether or not charged; spray guns and similar appliances; 
steam or sand blasting machines and similar jet projecting machines.

8424.30 - Steam or sand blasting machines and similar jet 
projecting machines 30% 20% 5%

8508: Vacuum cleaners

8508.19

- - Other (Vacuum cleaners  - Of a kind suitable for 
domestic use (excluding those with a power not 
exceeding 1,500 W and in which the volume of the tank is 
<= 20 liters)

80% 30% Exempted

8508.60 - Other vacuum cleaners 30% 30% Exempted

8508.70
- Parts : Of vacuum cleaners of subheading 8508.11.00 
or 8508.19.10 and others
 50% 30% Exempted

IMPORT DUTY 

‣ Thai Customs manages a number of Customs-related 
incentive programs to facilitate the trading community in 
order to promote Thailand as a global trade hub. In 
December of 2021, the Thai government announced a 
reduction in import duties on several products including 
cleaning machines (Ref. Notification of the Ministry of 
Finance Section 12 of the Customs Tariff Decree B.E. 
2530) 

‣ Imported cleaning machines into Thailand are subject to 
a general import duties of 5% for the HS Code under 
8424.30 and exempted import duty for vacuum cleaners 

‣ Additionally, Thailand has regional trade agreements 
through ASEAN and Free Trade Agreements with China, 
Australia, New Zealand, Japan, and Chile, which exempt 
import duties. Despite the trade agreements, the 
following nations are still subject to import duties: 
ASEAN - India (HS Code: 8508.19 - 5%, RECAP (HS 
Code: 8508.19 and 8508.70 - 27%).

For a complete list of import tariff visit - www.customs.go.th  
Source: Customs Department 

http://www.customs.go.th
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TOTAL IMPORTED VALUE
China is the leading exporter of cleaning machines into Thailand. This is also a result of the relocation of production facilities to China by 
key brands, including Karcher. 

CLEANING MACHINES

2016 2017 2018 2019 2020 2021

64

5047
5554

45

Total Imported Value  
Cleaning Machines - EUR Millions

+7.3%

CAGR ’16 - ‘21

% Y-O-Y 
Growth

+20.2%-9.7% +5.0% +29.4%

Source of Imported Products 
Cleaning Machines - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

IMPORTED CLEANING  
MACHINES AND ITS SOURCE 
‣ In 2021, the demand for imported 

cleaning machines increased by 
29.4% over the previous year. Due to 
the increasing demand for cleaning 
machines, which is primarily caused 
by a lack of labor resources and 
COVID-19, many businesses are 
considering purchasing cleaning 
machines to improve hygiene and 
prevent the spread of COVID-19.  

‣ China is the leading exporter of 
cleaning machines into Thailand. 
This is also a result of the relocation 
of production facilities to China by 
key brands, including KARCHER 
(German brand).  

‣ With a negative CAGR of 8.4%, 
cleaning machines imported from 
Italy accounted for approximately 
3.1% of the total value of cleaning 
machines imported.

Note: HS Code for products in scope are shown in the Appendix

-13.3%

CAGR ’16 - ‘21

+0.4%
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IMPORTED VALUE BY TYPE OF PRODUCT
Vacuum cleaners (HS Code 850860) and its parts grew significantly between the year 2016 to 2021

CLEANING MACHINES

Total Imported Value by Type of Product 
Cleaning Machines - EUR Millions

Top 5 Source of Import 
% of total imported value CAGR ’16 - ‘21-0.4%

CAGR ’16 - ‘21

-1.5%

+36%

+63%
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CLEANING MACHINES - KEY PRODUCTS
Vacuum cleaners, walk-behind floor scrapper and dryer and high water pressures washers are most common 
cleaning machines with sizable demand for the Thai market

CLEANING MACHINES

KEY CLEANING MACHINES AVAILABLE IN THE LOCAL MARKET

In the Thai market, cleaning machines can be classified based on its application as 
follow; 
I. Vacuum cleaners: commercial and industrial vacuum cleaners  

II. Floor cleaning - scrapper and dryer: walk-behind, stand-on and, ride-on  

III.Floor cleaning - sweeper: manual, walk-behind and, ride on 

IV.Floor burnishers/Single dics : Scrubbing and spray cleaning and stripping of hard 
floors 

V. High water pressure washers: Hot and cold water 

VI.Others include carpet extractors, combination machines  

Key players such as KARCHER and Nilfisk which established official company in 
Thailand as well as key distributors including NEO MAC, Cleanatic, Proline System and 
Kleanz Asia usually have a complete product range available with after sales services. 

KEY PRODUCT TRENDS

High water pressure washers especially electrical heated hot water 
unit has high demand among F&B manufacturers for cleaning mixer 
tanks as well as equipment commonly use in product lines

Walk-behind floor scrapper and dryer are commonly found to be 
used for office buildings as well as industrial buildings, as it consider to 
be cost effective for basic floor cleaning. For large landscape such as 
factories or shopping mall, ride-on scrapper and dryer are often use 
due to its can quickly clean large areas in limited times. 

Vacuum cleaners usually have high sale volume as its price is 
relatively lower than other cleaning machines especially during the peak 
of COVID-19 in 2021, that businesses make purchase decision easier 
than more expensive cleaning machines.

Floor cleaning - sweeper is estimated to have low market share as 
only retail customers (large shopping malls/hypermarkets) would use 
this machine. Sweeper is less common among industrial customers 
(factories) or hotels. 
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CLEANING MACHINES MARKET
The cleaning machines market is anticipated to have fully recovered by 2023, and growth will continue to accelerate as the economy 
regains its growth momentum.

CLEANING MACHINES

2016 2017 2018 2019 2020 2021

52

40

5858
53

50

Estimated Market Size for B2B Market 
Cleaning Machines - EUR Millions

+1%

CAGR ’16 - ‘19

% Y-O-Y 
Growth +13% +0.4% -32%

Source: Estimated market size using top-down estimation based on key opinion leaders of the key players’ market share

+7% +8% +31%

CLEANING MACHINES MARKET

Overall market for cleaning machines: Prior to the impact of COVID-19, the market 
for cleaning machines for B2B customers expanded at a consistent annual pace of 5% 
from 2016 to 2019 . As a result of travel restrictions and a precipitous decline in 
international tourist arrivals, demand from hotels decreased drastically in 2020, resulting 
in a sharp decline in sales. In the subsequent years, however, the market began to 
recover as businesses resumed operations and were compelled to comply with the new 
hygiene standard as their new operational protocol. 
Based on in-depth interviews with distributors of cleaning machines, it is anticipated 
that the market will be valued around EUR 52 million in 2021. The difference between 
the estimated market value and the imported value is primarily attributable to the 
categorisation of products, particularly vacuum cleaners, which overlaps with the retail 
market. 
Market expansion outlook: For the year 2022, the market has not yet returned to its 
pre-pandemic level. The market is anticipated to have fully recovered by 2023, and 
growth will continue to accelerate as the economy regains its growth momentum. 
It is estimated that industrial customers make up the majority of customers, accounting 
for more than half of the demand for cleaning machines. Hotels, professional cleaning 
service providers, and other sectors such as retail and government are estimated to 
come in second and third, respectively.
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DISTRIBUTION CHANNEL
Key market leaders including Karcher and Nilfisk established their local offices and build distribution channel locally

CLEANING MACHINE

Importers/Distributors

B2B Customers

Direct Import

KARCHER and 
NILFISK are the two 
international brands 
that established local 
offices in Thailand

Source: In-depth interviews with key opinion leaders (cleaning chemicals manufacturers, distributors and professional cleaning service providers

Distribution Channel Structure 
For illustration only

DISTRIBUTION CHANNEL FOR CLEANING MACHINES

Local brand offices: Key market players, such as KARCHER and NILFISK, 
established local offices in Thailand and have been present on the Thai market for over 
a decade. In key strategic areas, such as industrial estates, these companies engage 
with local dealers as their distributors. Additionally, their dealers provide support for 
after-sales services.  
Importers/Distributors: The majority of importers are also distributors who typically 
engage with 1-3 brands non-exclusively in order to diversify their product portfolio and 
provide customers with a variety of pricing options. Key Thai importers, such as 
Champion or NEO MAC, manufacture OEM cleaning machines in China under their own 
brand name and import them for sale in Thailand.  
The majority of dealers also offer additional cleaning products to their customers, such 
as cleaning tools such as mops, brooms, brushes, tissue papers, trash cans, and other 
cleaning ancillaries.  
Professional Cleaning Service Providers are not only a customer segment for 
cleaning machines, but some large professional cleaning service providers also sell 
cleaning machines through dealers or distributors. However, professional cleaning 
service providers typically offer small products like floor burnishers/single dics, vacuum 
cleaners, and high-pressure water washers.

Local Brand Offices

Dealers

Professional Cleaning Service Providers

Most of importers are 
also distributors who 
usually engage with 
1-3 brands on a non-
exclusively basis

Key dealers of KARCHER 
and NILFISK in main 
industrial estate areas 
usually provide a support for 
after sales services as wellKey Thai importer 

such as Champion 
or NEO MAC OEM 
their cleaning 
machines under 
their own brand 
name and import 
for sales in 
Thailand
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COMPETITIVE ENVIRONMENT
The cleaning machine market is highly concentrated, with seven to ten dominant brands, including Karcher, Nilfisk, Champion, Inter Pro, 
IPC, Matrix, and Cleanatic, among others. 

CLEANING MACHINE

Key Market Players 
International brands

INTERPRO

Karcher and Nilfisk are the top two 
international brands that established 
local offices in Thailand

Key brands known as originally from 
Italy are Inter Pro and IPC. These two 
brands are distributing to the Thai 
market via local distributors

Local brand OEMs from China which 
has gain traction in the market due to 
its price advantage and strong local 
service support

TWISTER, the cleaning machine 
brand from Diversey, who expand 
their product portfolio to not only 
providing cleaning chemicals but also 
cleaning machines as they have 
sizable customer base in Thailand.

CLEANING MACHINES COMPETITIVE ENVIRONMENT

Overall competitive environment: The cleaning machine market is highly concentrated, with 
seven to ten dominant brands, including Karcher, Nilfisk, Champion, Inter Pro, IPC, Matrix, and 
Cleanatic, among others.  
Market Share: KARCHER and Nilfisk are estimated to hold approximately fifty percent of the 
market share. KARCHER has a strong customer base in the industrial sector, while Nilfisk gains 
market share primarily through hotel customers. As the largest customer segment, industrial 
customers are the primary focus of other brands. Due to their competitive pricing, Thai OEM 
brands like Champion perform well among small businesses.  
Competitive Advantages: In addition to competitive pricing, the top two competitive 
advantages are local dealers' ability to provide quick turnaround services and their knowledge to 
assist customers in designing cleaning solutions. It is well-known that international brands such as 
KARCHER and NILFISK are significantly more expensive than OEM brands (more than 50 percent 
more expensive). With a production facility in China, KARCHER has been able to be more 
competitive on the market in terms of pricing, and the brand's extensive dealer network gives 
them the advantage of being close to customers for quick turnaround services.  
In terms of logistics and tax incentives, cleaning machines imported from China are more cost-
effective than those imported from Europe. As a result of the significant increase in energy prices, 
the logistical expenses have become the most significant obstacle for local distributors to 
consider new brands that are not imported from China.
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KEY MARKET TRENDS AND MARKET 
OPPORTUNITIES FOR ITALIAN COMPANIES
New demand for cleaning robots, cleaning solutions for food and beverage manufacturers, and a resurgence in demand from the hotel 
industry represent key market opportunities.

CLEANING MACHINE

Demand for 
cleaning robots

KEY MARKET TRENDS

‣ In conjunction with the COVD-19, which raises the cleaning standard, many businesses are 
experiencing a labor shortage, particularly for cleaning activities. As a result, some 
businesses, particularly hospitals, are beginning to adopt the use of cleaning robots. 
Demand for cleaning robots has not yet gained traction on the mass market, but as the 
labor shortage problem persists, demand for cleaning robots is likely to increase in the 
future.

MARKET OPPORTUNITIES

Cleaning solution 
for F&B 
Manufacturer

‣ The manufacturing of food and beverages is one of the main economic engines for the Thai 
market, and while these industries continue to flourish with new production technology, 
they are also seeking effective cleaning solutions. During COVID-19, for instance, a number 
of F&B companies require new hot water high-pressure washers for their production lines.

Revival demand 
from hotel 
industry 

‣ Thailand tourism sector is expected to recover by the year 2023, which will automatically 
increase demand in cleaning machines.

No leading brand in the 
market for the cleaning robots 
and it could be a sweep spot 
for a new entrance to 
differentiate in the market.

Italian brand has high 
reputation for water pump 
and its well known in the 
manufacturing market and it 
could be the key differentiator 
to promote the brand. 

Overall market for cleaning 
machines anticipated to grow 
once hotel sector as the 
second largest customers 
recover from the pandemic.
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PART 5
CLEANING TOOLS  
(BROOMS, BRUSHES AND 
MOPS)
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RELEVANT LAWS AND REGULATIONS
Cleaning tools including broom, brushes and mops are not requires to obtain an import license or to be certified under TIS mark

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

REGULATIONS RELATING TO CLEANING 
TOOLS (BROOM, BRUSHES AND MOPS) 
‣ Cleaning tools including broom, brushes and 

mops are not requires to obtain an import 
license or to be certified under TIS mark by 
Thailand Industrial Standard Institute (TISI). 

‣ Import into the Thai market can follow the 
general procedures that require the 
submission of a Customs Import entry form. 
The customs clearance procedures for cross-
border trading into Thailand requires the 
following import-export documentation: 

1. Submission of Customs’ Import entry 
form  

2. CIPL – Commercial Invoice/Packing list 
3. International Shipping Documents – Bill 

of lading or Airway bill 
‣ Using a freight forwarder to deal with import 

and export customs clearing in Thailand is 
highly recommended.

Customs cleaning procedures
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IMPORT TARIFF
Import duty for brooms, brushes and mops into Thailand is about 10% for the general rate

HS Code Ceiling  
Rate

WTO  
Rate

General  
Rate

68.05: Natural or artificial abrasive powder or grain, on a base of textile material, of paper, of 
paperboard or of other materials, whether or not cut to shape or sewn or otherwise made up.

6805.30 - On a base of other materials 25% NA 10%
96.03: Brooms, brushes (including brushes constituting parts of machines, appliances or vehicles), 
hand-operated mechanical floor sweepers, not motorised, mops and feather dusters; prepared knots 
and tufts for broom or brush making; paint pads and rollers; squeegees (other than roller squeegees).

9603.10
- Brooms and brushes, consisting of twigs or other 
vegetable materials bound together, with or without 
handles :

60% 30% 10%

9603.50 - Other brushes constituting parts of machines, 
appliances or vehicles 60% 30% 10%

9603.90 - Other :
9603.90.10 - - Prepared knots and tufts for broom or brush 

making
40% 30% 10%

9603.90.20 - - Hand-operated mechanical floor sweepers, not 
motorised 30% 30% 10%

9603.90.40 - - Other brushes 60% 30% 10%
9603.90.90 - - Other 30% 30% 10%

IMPORT DUTY 

‣ Thai Customs manages a number of Customs-related 
incentive programs to facilitate the trading community in 
order to promote Thailand as a global trade hub. In 
December of 2021, the Thai government announced a 
reduction in import duties on several products including 
bloom, brush and mobs (Ref. Notification of the Ministry 
of Finance Section 12 of the Customs Tariff Decree B.E. 
2530) 

‣ Imported cleaning tools (brooms, brushes and mops) 
into Thailand are subject to a general import duties of 
10%. 

‣ Additionally, Thailand has regional trade agreements 
through ASEAN and Free Trade Agreements with China, 
Australia, New Zealand, Japan, and Chile, which exempt 
import duties.

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)
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TOTAL IMPORTED VALUE
The demand for imported brooms, brushes, and mops recorded a 14.9% growth in 2021 when compared to the demand in the previous 
year. This is because the demand for cleaning tools has increased as a result of COVID-19.  

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

2016 2017 2018 2019 2020 2021

79
69

64646562

Total Imported Value  
Brooms, brushes and mops - EUR Millions

+5.1%

CAGR ’16 - ‘21

% Y-O-Y 
Growth

+8.6% +14.9%

Source of Imported Products - FY 2021 
Brooms, brushes and mops - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

IMPORTED BROOMS, BRUSHES 
AND MOPS AND ITS SOURCE 
‣ The demand for imported brooms, 

brushes, and mops recorded a 
14.9% growth in 2021 when 
compared to the demand in the 
previous year. This is because the 
demand for cleaning tools has 
increased as a result of COVID-19.   

‣ China is the main exporter of 
cleaning tools (brooms, brushes, and 
mops) into Thailand, accounting for 
around 43.6% of the import value. 

‣ Japan is the second largest source 
of import followed by the US 
accounted for 25.2% and 10.2%, 
respectively.  

‣ Imported products from Italy ranked 
on the 12th placed in term of import 
value, accounted for about 0.7% of 
the total.

Note: HS Code for products in scope are shown in the Appendix

-1.1%

CAGR ’16 - ‘21

+9.2% +4.7% -0.7%
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IMPORTED VALUE BY TYPE OF PRODUCT
Floor sweeps, mops and feature dusters are the main products imported with a constant growth rate of about 4.4% 
per year between 2016 to 2021

Total Imported Value by Type of Product 
Cleaning Machines - EUR Millions Top 5 Source of Import 

% of total imported value CAGR ’16 - ‘21
+10.2%

CAGR ’16 - ‘21

-25.6%

+0.2%

+4.4%

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)
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BROOMS, BRUSHES AND MOPS - KEY PRODUCTS
The brooms, brushes, and mops intended for use in industrial applications are typically constructed from more 
resilient materials than those found in retail outlets

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

KEY PRODUCTS AVAILABLE IN THE MARKET

‣ The brooms, brushes, and mops intended for use in industrial 
applications are typically constructed from more resilient 
materials than those found in retail outlets. Handles made of 
PVC or aluminum are typically included with these products. 
Cotton is the most common material used for cleaning fabric, 
and it is also the more cost-effective option when compared to 
microfiber or a mop with a sponge.  

‣ Brushes that are used with cleaning machines are available in a 
variety of sizes and specifications to ensure that they are 
compatible with each brand and model. When it comes to 
cleaning machines, there are typically two types of brushes 
used: a soft brush and a hard brush for the various types of 
surfaces.  

‣ In the case of industrial cleaning brushes, which are utilized in 
production for the purpose of cleaning as an integral component 
of the production process, such as cleaning conveyor belt, 
industrial customers typically get a product that is tailor-made to 
fit with their particular specification. 

‣ There are various type of brushes and mops that use for cleaning as standalone 
products. Most common products in the market include;

Dust mop 
with cotton 
cleaner 

Water blade 
mop

Floor cleaning 
mop

Mop with 
microfiber 

Mop with 
sponge 

Nylon 
broom

Glass flower 
broom 
(indoor 
cleaning)

Coconut 
leaf broom 
(outdoor 
cleaning)

Toilet 
cleaning 
brush

‣ Brushes use with cleaning machines 
such as disc brushes, nylon brush 
disc

Nylon brush 
disc for hard 
floor 
cleaning

Disc brush, 
soft 
(KARCHER)

Round brush 
kit with brass 
bristles 
(KARCHER)

Nylon brush 
disc 
(Inter Pro)

‣ Industrial cleaning brushes that are used 
in production line for cleaning as part of 
production process. These type of 
brushes are usually made-to-order base 
on customers’ specifications

TYPE OF CLEANING BROOMS, BRUSHES AND MOPS 
AVAILABLE IN THE LOCAL MARKET



© Canvassco 2022 50

DISTRIBUTION CHANNEL
Large distributors source original equipment manufacturing (OEM) versions of cleaning brooms, brushes, and mops 
from China, which they then sell in the domestic market under their own brand names

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

Importers/Distributors

B2B Customers

Direct Import

Distribution Channel Structure 
For illustration only

Dealers

Large distributors OEM their 
products from China and sell in 
the domestic market under their 
own brand

Most of distributors are 
cleaning product suppliers 
or office/industrial products 
suppliers, they usually have 
large product portfolio with 
several cleaning products 

‣ Large distributors source original equipment manufacturing (OEM) versions of 
cleaning brooms, brushes, and mops from China, which they then sell in the 
domestic market under their own brand names. The vast majority of distributors are 
either suppliers of cleaning products or suppliers of office and industrial products; 
as a result, these companies typically have extensive product portfolios that include 
a number of different cleaning products.  

‣ Office supply retailers are typically the primary source of small businesses, which 
typically purchase only a small quantity of cleaning tools. Dealers, on the other 
hand, are typically small businesses that have a sales network in other provinces.  

‣ The online channel has developed into an essential sales channel for all of the key 
players, particularly during the COVID-19. Shopee and Lazada are just two of the 
many online platforms and online stores that the majority of the key players use as 
their new sales channel.  

‣ Because cleaning machine brushes need to be custom-fitted to each individual 
machine, most companies sell these brushes directly to their customers rather than 
through distributors.  

‣ Due to the fact that these are custom-made products, the majority of the industrial 
brushes used in production lines are sold through direct connections with B2B 
clients.

DISTRIBUTION CHANNEL FOR CLEANING BROOMS, BRUSHES AND MOPS

Local Manufacturers

Office Supply Retailers
Dealers are usually 
small companies 
with sales network 
in other provinces 

Industrial 
brushes use 
in production 

process 

Online Store / Online Platform



© Canvassco 2022 51

MARKET DYNAMIC AND COMPETITIVE ENVIRONMENT

Key Market Players 
For brooms, brushes and mops, there are many brands 
and also white label products available in the market. Key 
brands found in the market are as follow

BROOMS, BRUSHES AND MOPS COMPETITIVE ENVIRONMENT
Market Dynamic: B2B customers typically purchase brooms, brushes, and mops from office suppliers 
or cleaning product suppliers that offer a diverse selection of products for office and industrial suppliers. 
This aspect of the market is highly dynamic. As the economy continues to slowly improve, it is 
anticipated that the market will continue to expand at a steady rate of between 5 and 10 percent as the 
number of hotels and the production capacity of manufacturing sectors continue to grow.                                                                                                              
Overall competitive environment: Brooms, brushes and mops are considered as basic cleaning 
items. The market is extremely competitive in terms of pricing, and it contains a wide variety of brands in 
addition to white label products.  
Market Share:  3M Scotch-Brite is the brand that is the most well-known among consumers in the 
market. On the other hand, the vast majority of the market is thought to be controlled by white-label 
products.  
Competitive Advantages:  The market for brooms, brushes, and mops has their primary competitive 
advantage rooted in their prices. However, because these products are also sold together with other 
cleaning items such as bins, cleaning carts, garbage bags, and so on, having a full range of product 
portfolio that customers can choose from is another key competitive advantage. This makes it more 
convenient for customers to buy from one supplier.  
In addition, when it comes to brooms, brushes, and mops, B2B customers value product durability 
more than retail customers do. This is because the majority of these products feature technical designs, 
such as cleaning spin mops. The majority of products are produced in China because of the country's 
significant cost advantage.

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

Klongsuan Cotton Industry 
(Local manufacturer) 

Farcent Enterprise 
(Local manufacturer) 

3M Scotch-Brite 
(International brand)

3M - Scotch-Brite 
(Importer)

Unitop 
(Importer)

Note: These brands supplies to both 
B2C and B2B market. For the B2B 
market most of products are white 
label.

As the economy continues to slowly improve, it is anticipated that the market will continue to expand at a steady rate of between 
5 and 10 percent 
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KEY MARKET TRENDS AND MARKET 
OPPORTUNITIES FOR ITALIAN COMPANIES
Brooms, brushes and mops are basic cleaning products with a growing market demand

Brushes and 
mops are basic 
products used

KEY MARKET TRENDS

‣ Even though they use cleaning machines, all of our B2B customers have brooms, brushes, 
and mops because these are fundamental cleaning tools. The fact that these products are 
reasonably priced attracts a lot of customers from the industrial sector, who typically go for 
the higher quality options. On the other hand, smaller businesses that only use it for routine 
cleaning activities will typically purchase it from an online retail store.

MARKET OPPORTUNITIES

Growing market 
for cleaning tools

Demand for other 
cleaning tools and 
equipment from 
online stores

‣ B2B customers have been increasingly sourcing products relating to cleaning activities 
such as bins, cleaning carts as well as brushes, brooms and mops from online stores. 

Products that are sourced from 
Italy or Europe have an 
outstanding reputation for being 
of long-lasting quality.

The growing demand for 
products of a high quality is 
also indicative of a greater 
potential for Italian products in 
the Thai market.

CLEANING TOOLS (BROOMS, BRUSHES AND MOPS)

‣ As a direct consequence of COVID-19 the required level of hygienic practices, there has 
been an increase in the demand for various cleaning tools, including brooms, brushes, and 
mops. Because products of industrial grade are more long-lasting, the demand for these 
products has increased among customers of retail stores as well.

With an online channel, B2B 
customers can compare price 
and get to know more brands 
introduce in the market. 
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PART 6
TISSUE PAPERS  
AND TOWELS
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RELEVANT LAWS AND REGULATIONS
Toilet tissue paper, facial tissue paper, hand towel, napkin paper, table cloth and napery as well as moist towelettes and moist facial 
tissues are under voluntary TIS mark standard

TISSUE PAPERS AND TOWELS

REGULATIONS RELATING TO 
CLEANING TOOLS (CLEANING 
PAPERS AND TOWELS) 
‣ Cleaning pepers including tissue paper, 

towels, cleansing or facial tissues, table 
clothes, napkins or cellulose fibres used 
for sanitary purpose are not requires to 
obtain an import license. 

‣ However, tissue papers, table cloth and 
napery, moist towelettes and moist facial 
tissues are under a voluntary TIS Mark 
which is the industrial standard to be 
certified by Thailand Industrial Standard 
Institute (TISI) on voluntary basic. 

‣ Import into the Thai market can follow the 
general procedures. Using a freight 
forwarder to deal with import and export 
customs clearing in Thailand is highly 
recommended.

Cleaning papers and towels that are required to get TIS mark are as follow; 

- Toilet tissue paper: This standard covers only roll and sheet type of toilet tissue paper. Also prescribes of characteristic requirement, 
packaging, marking and labels, sampling and criteria for conformity and testing - TIS no. 214-2560 

- Facial tissue paper: This standard cover only Facial tissue paper. Also prescribes of characteristic requirement, packaging, marking 
and labels, sampling and criteria for conformity and testing - TIS no. 215-2560 

- Hand towel paper: This standard covers only hand towel paper, rolls and sheets. Specifies general requirements, packaging, 
marking and labelling, sampling and criteria for conformity and testing - TIS no. 239-2561 

- Napkin paper: This standard covers only napkin paper. Specifies general requirements, packaging, marking and labelling, sampling 
and criteria for conformity and testing - TIS no. 240-2561 

- Tablecloth and napery: The standard covers specifies types, classes, sizes and tolerances of napery fabrics. Prescribes materials 
used (e.g. cloth, thread), requirements for general appearance (e.g. cleanliness, workmanship), other requirements (i.e. breaking load, 
tearing strength, changes of fabrics in domestic washing, yarn distortion, colour fastness to light, to washing, to rubbing). Includes 
packaging, marking, labelling, sampling and criteria for conformity, testing - TIS no. 1274-2538 

- Moist towelettes and moist facial tissues: This standard covers moist towelettes, moist facial tissues, wet towelettes or wet facial 
tissues. and wetted pack in sealed containers only. Also prescribes types and pattern, size and tolerances, requirements for general, 
marking and labeling, sampling and criteria for conformity - TIS no. 1511-2559 

-
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IMPORT TARIFF
Imported toilet paper, handkerchiefs, cleansing or facial tissues or towels, tablecloths and serviettes and other similar 
kind of used for household or sanitary purposes into Thailand are subject to a general import duties of 10%.

TISSUE PAPERS AND TOWELS

HS Code Ceiling  
Rate

WTO  
Rate

General  
Rate

48.18: Toilet paper and similar paper, cellulose wadding or webs of cellulose fibres, of a kind used for 
household or sanitary purposes, in rolls of a width not exceeding 36 cm, or cut to size or shape; 
handkerchiefs, cleansing tissues, towels, tablecloths, serviettes, bed sheets and similar household, 
sanitary or hospital articles, articles of apparel and clothing accessories, of paper pulp, paper, cellulose 
wadding or webs of cellulose fibres.

4818.10 - Toilet paper 40% 30% 10%

4818.20 - Handkerchiefs, cleansing or facial tissues and towels 40% 30% 10%

4818.30 - Tablecloths and serviettes : 40% 30% 10%

4818.90 - Other 40% 30% 10%

IMPORT DUTY 

‣ Thai Customs manages a number of Customs-related 
incentive programs to facilitate the trading community in 
order to promote Thailand as a global trade hub. In 
December of 2021, the Thai government announced a 
reduction in import duties on several products including 
bloom, brush and mobs (Ref. Notification of the Ministry 
of Finance Section 12 of the Customs Tariff Decree B.E. 
2530) 

‣ Imported toilet paper, handkerchiefs, cleansing or facial 
tissues or towels, tablecloths and serviettes and other 
similar kind of used for household or sanitary purposes 
into Thailand are subject to a general import duties of 
10%. 

‣ Additionally, Thailand has regional trade agreements 
through ASEAN and Free Trade Agreements with China, 
Australia, New Zealand, Japan, and Chile, which exempt 
import duties.
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TOTAL IMPORTED VALUE
Cleaning papers and towels imported into Thailand recorded a 29% growth in 2021 when compared to the demand in the previous year. 
This is because the demand for cleaning tools has increased as a result of COVID-19. 

TISSUE PAPERS AND TOWELS

2016 2017 2018 2019 2020 2021

67

525558
5354

Total Imported Value  
Cleaning Papers and Towels - EUR Millions

+4.4%

CAGR ’16 - ‘21

% Y-O-Y 
Growth

+29%

Source of Imported Products - FY 2021 
Cleaning Papers and Towels - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department

IMPORTED BROOMS, BRUSHES 
AND MOPS AND ITS SOURCE 
‣ The demand for imported toilet 

paper, handkerchiefs, cleansing or 
facial tissues or towels, tablecloths 
and serviettes and other similar kind 
of used for household or sanitary 
purposes into Thailand recorded a 
29% growth in 2021 when 
compared to the demand in the 
previous year. This is because the 
demand for cleaning tools has 
increased as a result of COVID-19.   

‣ China is the main trading partner of 
these products exported into 
Thailand, accounting for around 
46.6% of the import value. 

‣ Imported products from Italy ranked 
on the 14th placed in term of import 
value, accounted for about 0.1% of 
the total.

Note: HS Code for products in scope are shown in the Appendix

-1.6%

CAGR ’16 - ‘21

+31.6% -5.7%+9.6% -5.4%
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IMPORTED VALUE BY TYPE OF PRODUCT
Handkerchiefs, cleansing or facial tissues and towels as well as other toilet paper or similar paper (HS Code: 481890) have a constant 
growth rate

TISSUE PAPERS AND TOWELS

Total Imported Value by Type of Product 
Cleaning Machines - EUR Millions

Top 5 Source of Import 
% of total imported value CAGR ’16 - ‘21

-2.7%

CAGR ’16 - ‘21

-25.6%

+4.7%

-17.8%
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TISSUE PAPERS AND TOWELS - KEY PRODUCTS
Despite it is consumable products, B2B customers that have to follow industry standard requires suppliers to submit certification to 
demonstrate that their products meet requirements

TISSUE PAPERS AND TOWELS

KEY PRODUCTS AVAILABLE IN THE MARKET

*These products are not in the scope as per the provided HS Code, however it is commonly used in the professional cleaning industry

1. Tissue papers including jumbo roll tissue, hand towel, napkin, facial tissue 

Jumbo roll 
tissue

Hand towel paper Table Napkin Facial tissue Multi-Purpose 
Towel Paper

2. Microfiber cloth for cleaning*

3. Clean room wipe are a low lint cloth used in a clean room to wipe away 
surface contamination and spills*

Dust mop for clean roomClean room wipe

‣ There are various types of tissue papers on the market, depending on their 
intended use. Because it is thin and biodegradable, jumbo roll toilet paper is 
utilized. Typically, paper towel is thick and absorbent. Facial tissue is soft 
and velvety smooth.  

‣ Customers on the B2B market are typically required to adhere to industry 
standards such as ISO 12625-6 - determination of Grammage for tissue 
goods, ISO 12625-4 - standard for tensile and elongation, etc. Typically, 
suppliers must adhere to this standard procedure and give certification to 
demonstrate that their products satisfy industry requirements.  

‣ Commonly used cleaning cloths are made of cotton and are typically 
unbranded. Microfiber cloth is more effective than cotton when it comes to 
surface cleaning. The fabric consists of polyester and polyamide. There are 
a variety of microfibre fabric sizes measured in grams per square meter. In 
addition to using microfiber cloth for surface cleaning, B2B customers also 
use it for machine and equipment cleaning.  

‣ Clean room wipes are used to clean surfaces in laboratories and clean 
rooms. Due to the stringent hygiene requirements, especially for electronic 
items and optical lenses, cleaning cloths that can be used in these 
environments must exceed clean room requirements.

TYPE OF TISSUE PAPERS AND TOWELS AVAILABLE IN THE LOCAL 
MARKET
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DISTRIBUTION CHANNEL
The production of tissue papers is primarily dominated by domestic manufacturers, particularly Kimberly-Clark and BJC Cellox. These two 
large manufacturers established extensive retail and B2B dealer networks across the entirety of Thailand

TISSUE PAPERS AND TOWELS

Importers/Distributors

B2B Customers

Direct Import

Distribution Channel Structure 
For illustration only

Dealers

Mainly import from China to sell 
in the Thai market

Most of distributors are 
cleaning product suppliers 
or office/industrial products 
suppliers, they usually have 
large product portfolio with 
several cleaning products 

‣ The production of tissue papers is primarily dominated by domestic manufacturers, 
particularly Kimberly-Clark and BJC Cellox. These two large manufacturers 
established extensive retail and B2B dealer networks across the entirety of 
Thailand. As a result of Kimberly-Clark and BJC Cellox's powerful brand names 
and superior product quality, the vast majority of businesses in Thailand engage 
with these two companies on an exclusive basis. 

‣ BJC Cellox is imported from Vietnam and Cambodia which is also locations of the 
firm's production facilities. In addition, the company serves as an original 
equipment manufacturer (OEM) for other house brands, including those sold by 
Tesco, Aro (Makro), Tops, and others. In Thailand BJC Cellox is also planning to 
expand its production capacity for additional of 27,500 tons per year in order to 
serve the B2C and B2B market especially for hospitality segment. 

‣ Importers usually source products from China. Most of distributors are cleaning 
product suppliers or office/industrial products suppliers, they usually have large 
product portfolio with several cleaning products while dealers are usually small 
companies with sales network in other provinces. 

‣ The online channel has developed into an essential sales channel for all of the key 
players, particularly during the COVID-19. Shopee and Lazada are just two of the 
many online platforms and online stores that the majority of the key players use as 
their new sales channel. 

DISTRIBUTION CHANNEL FOR TISSUE PAPERS AND TOWELS

Local Manufacturers

Office Supply Retailers
Dealers are usually 
small companies 
with sales network 
in other provinces 

Online Store / Online Platform
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COMPETITIVE ENVIRONMENT
Kimberly-Clark and BJCCellox are the top two suppliers in the tissue paper market. Both companies have an extensive product portfolio 
that includes a wide range of tissue paper products available at a variety of price points.

Key Market Players

Large market players 
with local production 
capacities. BJC Cellox 
has the highest 
production capacity at 
75,000 tons per year 
for local production in 
Thailand.

There are about 10 manufactures in 
Thailand with production capacity to 
produce tissue papers. These 
companies also do OEMs and 
produce under their own brand 
name for both B2C and B2B market.

TISSUE PAPERS AND TOWELS COMPETITIVE ENVIRONMENT
Market Dynamic: The suppliers of tissue paper typically enter into year contracts with their B2B 
clients as part of their business relationships. As the hotel business begins to gently pick up steam, 
there is optimism that the tissue peper market will expand. It is anticipated that the growth of the B2C 
market would recover more quickly than the growth of the B2B market. This is due to the fact that 
retail products are more inventive, such as anti-bacterial tissue paper, perfumed tissue paper, wet-
tissue paper with anti-bacterial properties, and so on.                                                                                       
Overall competitive environment: In terms of the overall competitive environment, Kimberly-Clark 
and BJCCellox are the top two suppliers in the tissue paper market. Both companies have an 
extensive product portfolio that includes a wide range of tissue paper products available at a variety of 
price points. Coupled with their robust distribution network, these companies are very powerful in the 
Thai market.  
Market Share: The B2B market is dominated by a few of prominent brands, including Kimberly-
Clark, BJCCellox, and RiverPRO. These companies are expected to represent between 70 and 80 
percent of the market share.  
Competitive Advantages:  Both Kimberly-Clark and BJCCellox have strong distribution networks, 
which is one of the primary advantages they have over their competitors. Kimberly-Clark has 
maintained a solid position in the market and has been setting up a distribution network for more than 
a decade, whereas BJCCellox is expanding through their B2B network since BJC is particularly skilled 
in distribution and logistics.

TISSUE PAPERS AND TOWELS
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KEY MARKET TRENDS AND MARKET 
OPPORTUNITIES FOR ITALIAN COMPANIES
Brooms, brushes and mops are basic cleaning products with a growing market demand

B2B market 
recovery 

KEY MARKET TRENDS

‣When the hotel industry is fully operational again, it is anticipated that the market for tissue 
paper for B2B will recover. After that, the market will continue to rise in accordance with the 
economy. Growth in food services industry also likely to increase demand for tissue papers

MARKET OPPORTUNITIES

Niche market with 
high demand of 
cleaning paper 
and towels

Demand for office 
suppliers from 
online stores

‣ B2B customers have been increasingly sourcing products relating to cleaning activities 
such as bins, cleaning carts as well as brushes, brooms and mops from online stores. 

The reopening of the hotel 
sector is also an opportunity for 
a new high quality brand to 
market locally.

The growing demand for 
products of a high quality 
especially for cleaning cloths 
for car wash/services

‣ Car services (car washes, particularly high-end outlets) require a high grade of cleaning 
cloths, including a high quality of microfibre or other new goods that boost customer 
satisfaction and reduce the amount of time it takes to provide services.

With an online channel, B2B 
customers can compare price 
and get to know more brands 
introduce in the market. 

TISSUE PAPERS AND TOWELS
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MARKET OPPORTUNITY ANALYSIS - CLEANING CHEMICAL
Thailand has a well-established chemical sector that includes basic cleaning chemical products, which are also produced for 
export. However, many products, particularly those with the HS code 340290, surface active preparations or cleaning chemical 
concentrates with antibacterial or antiviral certification from international labs, are imported in considerable quantities.

Import and Export Value FY 2021 - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department
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MARKET OPPORTUNITY ANALYSIS - CLEANING MACHINES
The majority of cleaning machines, such as floor cleaning-scraper and dryers, sweepers, burnishers, and high-
pressure water washers, are imported. These are essential goods for cleaning machines on the local market. The 
majority of vacuum cleaners of high grade are also imported. The demand for these items continues to increase.

Import and Export Value FY 2021 - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department
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MARKET OPPORTUNITY ANALYSIS - CLEANING TOOLS
Customers typically utilize brooms, brushes, and mops as regular cleaning supplies. The majority of cleaning machine 
brushes are imported, while a sizable market for floor sweepers, mops, and feather dusters is imported since imports 
are more cost-effective than domestic production.

Import and Export Value FY 2021 - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department
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MARKET OPPORTUNITY ANALYSIS - TOILET PAPERS
Handkerchiefs, face or cleansing tissues, and towels have a substantial import value and are primarily sold to retail 
customers. When hotel demand recovers to pre-pandemic levels, the B2B market for tissue paper (for toilets and 
other uses) is anticipated to expand.

Import and Export Value FY 2021 - EUR Millions

Data complied and analysed by Canvassco 
Source: Ministry of Commerce, ICT Center with cooperation of the Customs Department
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MARKET BARRIERS
Key market barriers for each product groups are as follow;

CLEANING CHEMICAL CLEANING MACHINE

CLEANING TOOLS (BROOM, BRUSHES AND MOPS) TOILET PAPER AND CLEANING TOWELS

‣ Costs and logistics: liquid cleaning chemical 
imported from other countries especially from Europe 
usually have higher operation cost in logistics. 

‣ Strong brand preference: especially from hotels 
segment that usually prefer international well-known 
brand while mid and low-end market are highly price 
competitive.

‣ Local distribution: cleaning machines need an after sales 
service supports which mean that local distributor plays an 
important role. Current distributors are also usually offer 1-3 
brands (except those who work with KARCHER and 
Nilfisk), therefore brands looking to enter the Thai market 
would require to engage a local distributor

‣ Cost competitiveness: These products are highly price 
competitiveness, matching the price with the current 
competitors could be a challenge 

‣ Costs and logistics: Imports from Europe usually have 
higher operation cost in logistics as well as import duties as 
Thailand do not have FTA with Italy. 

Note: HS Code for products in scope are shown in the Appendix

‣ Cost competitiveness: Thailand has local production for 
tissue papers in almost all quality of tissue products. The 
market is highly price competitiveness, matching the price 
with the current competitors could be a challenge 

‣ Costs and logistics: Imports from Europe usually have 
higher operation cost in logistics as well as import duties as 
Thailand do not have FTA with Italy. 
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HS CODE - CLEANING CHEMICAL
HS Code

3401: Soap and organic surface-active products and preparations, in the form of bars, cakes, moulded pieces or shapes, and paper, wadding, felt and 
nonwovens, impregnated, coated or covered with soap or detergent

340111 - - For toilet use (including medicated products) :

340119 - - Other - not for toilet use (including medicated product)

3402: Organic surface-active agents (other than soap); surface-active preparations, washing preparations (including auxiliary washing preparations) and cleaning 
preparations, whether or not containing soap, other than those of heading 34.01. 

340290 - Other - exclude those for retail sales

3404: Artificial waxes and prepared waxes.


340490 - Other
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HS CODE - CLEANING MACHINE
HS Code

8424: Mechanical appliances (whether or not hand-operated) for projecting, dispersing or spraying liquids or powders; fire extinguishers, whether or not charged; 
spray guns and similar appliances; steam or sand blasting machines and similar jet projecting machines.

8424.30 - Steam or sand blasting machines and similar jet projecting machines

8508: Vacuum cleaners

8508.19 - - Other (Vacuum cleaners  - Of a kind suitable for domestic use (excluding those with a power not exceeding 1,500 W and in which the 
volume of the tank is <= 20 liters)

8508.60 - Other vacuum cleaners

8508.70 - Parts : Of vacuum cleaners of subheading 8508.11.00 or 8508.19.10 and others




© Canvassco 2022 71

HS CODE - CLEANING TOOLS 
Brooms, brushes and mops

HS Code

68.05: Natural or artificial abrasive powder or grain, on a base of textile material, of paper, of paperboard or of other materials, whether or not cut to shape or sewn 
or otherwise made up.

6805.30 - On a base of other materials

96.03: Brooms, brushes (including brushes constituting parts of machines, appliances or vehicles), hand-operated mechanical floor sweepers, not motorised, 
mops and feather dusters; prepared knots and tufts for broom or brush making; paint pads and rollers; squeegees (other than roller squeegees).

9603.10 - Brooms and brushes, consisting of twigs or other vegetable materials bound together, with or without handles :

9603.50 - Other brushes constituting parts of machines, appliances or vehicles

9603.90 - Other :
9603.90.10 - - Prepared knots and tufts for broom or brush making

9603.90.20 - - Hand-operated mechanical floor sweepers, not motorised

9603.90.40 - - Other brushes
9603.90.90 - - Other
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HS CODE - TISSUE PAPERS AND TOWELS

HS Code

48.18: Toilet paper and similar paper, cellulose wadding or webs of cellulose fibres, of a kind used for household or sanitary purposes, in rolls of a width not 
exceeding 36 cm, or cut to size or shape; handkerchiefs, cleansing tissues, towels, tablecloths, serviettes, bed sheets and similar household, sanitary or hospital 
articles, articles of apparel and clothing accessories, of paper pulp, paper, cellulose wadding or webs of cellulose fibres.

4818.10 - Toilet paper

4818.20 - Handkerchiefs, cleansing or facial tissues and towels

4818.30 - Tablecloths and serviettes :

4818.90 - Other


