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ERNESTO COPPOLA FU GERARDO
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MIGLIORARE IL BUONO

Sviluppiamo, produciamo e commercializziamo prodotti sani e
sostenibili che andiamo costantemente ad innovare e migliorare
agendo sulla qualita e la salubrita degli ingredienti, utilizzando
imballaggi sostenibili ed innovative ed adottando una
comunicazione trasparente ed informativa

MAKING GOOD FOOD BETTER
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- No Sugar Added - - No Salt Added - - No Additives - - Gluten Free -
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- Naturally Fermented - - Organic- - Provenance - - Certified -
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- Reducing Food Waste -
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THE LEAP
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FT
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TIMES

FUTURE
100 UK

“Coppola Foods: This innovative Italian
food company has not only won a number
of food industry awards, but is also
successful due to their focus on fairness and
responsibility to customers, partners and
communities alike.” (Financial Times’' FT
Future 100 UK - 2018 List of companies
that are making an impact, either on
society or their industry)

.

- Palm Qil Free -

- Plant Based -

- Clear Label -
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SANI, SUSTENIBILIE ITALIANI

Copriamo con la nostra gamma sei categorie di prodotti alla base della dieta
mediterranea; sani per i consumatori, sostenibili per il pianeta e fortemente

associate all’ltalia

- Conserve di pomodoro, sughi e salse
- Prodotti a base di legumi

- Conserve vegetali e olive

- Oli

- Aceti

- Graniederivati

A $64.7bl world market - $ 6.1 bl covered by Italy
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Imports to World on 2018 Trade Value (USS$,k) %

Tomatoes Sauces Legumes Vegetables Oils Vinegars Grains Grain Spreads
$ 5.05bl $5.67bl $ 1.26bl $3.02bl $2.05bl $0.67bl $ 36.36bl Products $ 2.68bl
Italy: 1 Italy: 5 Italy: 1 Italy: 10 Italy: 2 Italy: 1 Italy: 9 $7.97bl Italy: 4
Italy: 1
Source: Coppola Foods on UN Comtrade data Rest of the World H taly
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Coppola Foods 2019
oil Other

Vegetables 2% 2%
7% T

Sauces
8%

Grains
11%

Tomatoes
57%
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FSSERE DIFFERENTI £ LA NOSTRA FORZA

COPPOLA

COPPOLA SALERNO | Gusto Italiano LA FONTE | Autentico Italiano HILLFIELD | Store Cupboard Favourites
Pomodori, sughi, salse, legumi e oli Pomodori sughi, salse (US & Canada) Legumi, salse, maionese, spezie
100% Italiani, Senza Sale, Senza Zuccheri 100% Italiani, Senza Sale, Senza Zuccheri Plant based, Senza Additivi, Senza Sale

D’ARCO | Antipasti Italiani FONTANA FORMIELLO | Gastronomia FABALOUS | Enjoy our treats guilt free!
Antipasti, olive Riso, grani antichi, pasta, aceto Creme e biscotti a base dilegumi
100% Italiani, Filiera DOP/IGP/Filiera, Bio, Fermenti vivi Plant based, Bio, Vegano
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PRESENTI IN PIU" DI 40 PAESI - 98% EXPORT
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Industria |
Alimentare '

Coppola Foods do
Brasil

Coppola Foods Asia
Pacific
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FOCUS SUL CANALE RETAIL: CRESGITA ON-LINE

Coppola Foods Sales
100%
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50%
B Foodservice
40% On-line

H Retail

% Total Sales
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0%
2018 2019 YTD 5/20
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STRATEGIA ON-LINE DETTATA DAL FULFILLMENT

amazon Rakuten
amazon
Coppola N

BE M

Taobao.com

Foods \
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\ Coppola Foods Asia recmart
Coppola Foods do Pacii \

Brasil

TM1=25
Selling in big D2C as a

digital secondary COUp

Social media
awareness

creation platforms channel
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