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Zhuhai firm enables same-day delivery to Korea

Zhuhai-based Guangdong Port-Zhuhai-Macau Group acquired a controlling stake in Korea’s Datalink, enabling
same-day delivery of Chinese e-commerce parcels to Korean consumers. The deal integrates air transport,
customs, and local delivery, fully controllable end-to-end. The move is expected to cut logistics costs by 20%
and extend the Greater Bay Area’s global distribution network to South Korea and beyond. (Hizh)

Al era Alibaba Wukong boosts e-commerce efficiency

Alibaba’'s Wukong platform uses Al Agents to help merchants optimize operations, marketing, and customer

service. The agents work 24/7, analyzing data, adjusting listings, and executing promotions. By coordinating

multiple Al skills, Wukong reduces costs, increases efficiency, and scales sales, transforming Al from a tool into

core infrastructure that supports decision-making and drives business growth for e-commerce stores. (Guancha)

Hong Kong Zhuhai Macao Bridge cross border e commerce trade jumps in first two months

In January—February, the Hong Kong—Zhuhai—Macao Bridge (HZMB) Zhuhai Port reached RMB 582.8 billion in
trade, up 55.8 percent (about USD 80.7 billion). Cross border e-commerce exports hit RMB 212.9 billion, rising
123 percent. Over 2 million parcels moved daily to 140+ markets. High tech goods and faster clearance,
including cold chain “fast lanes,” further strengthened efficiency. (21Jingji)

Alibaba international launches Accio Work to build cross border stores in 30 minutes

On March 24, Alibaba International launched Accio Work, an enterprise-level agent positioned as an upgrade
of the popular general-purpose agent OpenClaw. It automates cross border e-commerce tasks: market analysis,
product selection, store design, and publishing. With user authorization, it can source suppliers, negotiate prices,
and complete procurement, enabling a fully operational store in as little as 30 minutes. (Finance.sina)

JD.com moves aggressively into apparel as traffic peaks and price wars lose steam

JD.com deepened its push into apparel during China Fashion Week 2026, stressing a shift from low-price
competition to quality and fabric innovation. Its JD FASHION label, launched in 2025, helped tagged items grow
288% during Double 11. Although Taobao/Tmall holds 57.5% apparel share vs. JD’s 17%, JD posted a 30%
sales surge in 2025, the fastest in the sector. (Ebrun)



