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Exhibition Basics

Exhibition = Collective Moment of a Specific Industry
(in a specific time and in a precise space)

Coopetition = Cooperation + Competition

Why does it happen?
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A global view
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Our panel

950+ exhibition organizers
53 countries
TOp 5 CountrieS (number of

respondents)

China
Germany

Italy

United Arab
Emirates

United
States
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Has one or more events under your direct responsibility/involvement been moved and/or cancelled due to the
pandemic?

10.6%

10.1% ‘

89%

25.3%

Moved
B Moved and/or cancelled
B Cancelled

B No, neither moved nor cancelled

54.0%

grs

research and stretegy



What's the biggest threat you're facing right now?

Reduced trade show budget for exhibitors 41.6%

36.2%

Travel restrictions for visitors and buyers

6.0%

Increasing interest for other marketing channels

5.4%

Matchmaking platforms, marketplaces, etc.

Virtual events 3.3%

3.0%

Competition from other events
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Which of the following initiatives has your organisation already taken, or has planned to take over the next six
months?

Online activities like workshops and webinars 65.2%

Organizing virtual events (real online trade shows, not just

webinars) e
Creation of digital matchmaking solutions for our clients _ 43.6%
Setup of e-commerce platforms for our customers 22.3%
No initiative will be taken 11.3%
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Which of the initiatives you mentioned in the previous question will remain in force after the emergency has
ended?

Online activities like workshops and webinars 80.3%

Organizing virtual events (real online trade shows, not just

0
webinars) 66.4%

87.3%

Creation of digital matchmaking solutions for our clients

Setup of e-commerce platforms for our customers 73.6%
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Regarding virtual events, please indicate to what extent you agree or disagree with the following statements:

_._are complementary to the live ones, to which they are still linked 16% -I
...can also be organised by non-exhibition institutions -

.. will be ineffective after the emergency _ 28% _
_.. are athreat in the medium/long term to those who organ;z?felri]\i _ 220

15% 55%

. can offer an altarnative at a time of emergency like the one we're

experiencing

18%

__represent an interesting revenue opportunity for organizersin
thelongterm

__aremeanttoreplace live ones I

B Strongly agree
B Slightly agree
MNeither agree, nor disagree

e | B Slightly disagree
“r‘s B Strongly disagree
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Build the “new normal” for Exhibitions: Expectation + Experience
Focus on Exhibitors and Visitors Satisfaction on the “new normal”

Hybrid Events: Physical + Digital

Value Co-Creation
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Thank you!

enrico.Gallorini@grsnet.
it
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