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PROJECT DEFINITION

It is a digital landing page on Tmall Platform for Italian Brands.

 Content Oriented- Focus on deliver Culture and Lifestyle of Italy to China

market.

 Brand Communication- Communicate to the mass with brands’ own style to

improve brand/merchant awareness.

 Leads Driven- Traffic leads to brands’ individual landing page of online store.

 Fans Cooking- Expand and maintain the fan-base by launching online/offline

events.

 Analysis- Develop precise user profiles by data-bank analysis.

BRANDS Fashion, Beauty & Personal Care, Lifestyle, 
Mother Baby, Food & Beverage 
Total number 76
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TIMELINE Started November 2018
New phase from end of 2020



OBIETTIVI

Realizzare,�attraverso�la�collaborazione�con�la�piu'�grande�piattaforma�ecommerce�
cinese, azioni�di�promozione�e�comunicazione�a�favore�delle�aziende�italiane�che�
ancora�non�presidiano�i�canali�digitali�in�Cina.

A l d ll ifi it ' d l M d i It l i tt i lif t lAccrescere�la�conoscenza�delle�specificita'�del�Made�in�Italy nei�settori�lifestyle,�
fashion,�food�attraverso�un�piano�di�comunicazione�trasversale�e�attivita'�offline�
funzionali�ad�accrescere�le�opportunita'�di�business�per�le�aziende�italiane.

Stimolare�le�vendite�di�prodotti�italiani�sulla�piattaforma�di�e-commerce�TMall�ed�in�
particolare�di�quelle�aderenti�all'iniziativa.
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ACTIVITIES

1. Media buy campaign
2. Live-streaming
3. Offline event
4. Online initiative
5. Workshop & orientation
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1. MEDIA BUY CAMPAIGN1. MEDIA BUY CAMPAIGN
Acquiring traffic from the whole internet to HelloITA brand stores

5



2. LIVESTREAMING

Celebration for CIIE 
& 50 years of friendship 

& Cbetween Italy & China

• November 6, 2020

• With CCTV & Austin Lee

• 21,000,000 viewership

• € 4.5 million total Sales

13 b d h d
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• 13 brands showcased



With Tmall GlobalWith Tmall Global

June 18th mid-year sales

New Year campaignNew Year campaign
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3. OFFLINE EVENT3. OFFLINE EVENT
10 events organized in commercial centers 
and exhibitions

Cross Cultural Festival 2021 – Italy edition

• 23rd march 2021- 30th May, 2021 (on-going)
• Nanxiang Mega Incity Shopping Mall
• One stop micro holiday experience of Italian style with 

HelloITA’s new commerce presence and an exhibition aboutHelloITAs new commerce presence and an exhibition about 
Dante 700 anniversary

• Overall traffic: + 1,809,241 (till 23rd of April)
• Average daily traffic: + 51,693 (till 23rd of April)
• Media exposure: + 1 hundred million (till 23rd of April)





4. ONLINE INITIATIVE – LIVE CULTURE TOUR 
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5. ORIENTATION & 
WORKSHOPs

Double 11 Data Analysis

• Covering all sectors of HelloITA• Covering all sectors of HelloITA

• Helped Italian brands to understand better the 
conjuncture of D11 shopping festival

• Helped Italian brands to better understand Tmall
market V.S. their sector
.
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PROJECT ACHIEVEMENTSPROJECT ACHIEVEMENTS
As a multi-brand brandhub, HelloITA brandhub was ranked as:

- No. 1 in terms of "Interaction with fans" among all brand categories

- No. 1 in terms of "Creation of content" among brand category "Others".

TTL follower 135,622 (as of 4/19/2021)

Page view 22,800,000  +

Article No. 266 

Sales volume € 4,644,323 (till Dec 2019)
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CATEGORY PERFORMANCE 

Culture  Electrinics

Baby

Homewaredesign

• Italian brands in Alibaba generated totaled sales 
f EURO 62M f 2018 2019 ith 67% YOY

Beauty 
37%

Baby 
Care
17%

of EURO 62M from 2018-2019, with +67% YOY 
GR  (while Italian export performance remains 
stable).

F hi

Food
18%

• Beauty is the biggest category, followed by 
fashion, food and baby care.

Fashion 
20%

MAT19 Sales value share by category

MAT19:�18Q4-19Q3;�MAT=�Moving�Annual�Total
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HOW TO HOW TO 
FIND & FOLLOW 
HELLOITAHELLOITA

• Step 1: Get Taobao APP from APP store

• Step 2: Open Taobao application. Find the Search Bar.

• Step 3: Type ‘Italian Pavilion’ / ‘意大利国家馆’

• Step 4: A banner access to HelloITA appears at top of search results

• Step 5: Click on banner and be redirected to HelloITA Brandhub Home Page.

• Step 6: Click on Follow/订阅.

* If already follower access through message bar/意大利国家馆 If already follower, access through message bar/意大利国家馆
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WHO CAN JOIN?

• Italian brands in different  sectors: Fashion, Beauty& Personal care, Lifestyle, Mother & Baby, Food & Beverage

• Own an e-shop on Alibaba platforms: T-mall Classic / Cross-border(Global) / Taobao

• Joining brand must have:

- A contact person in ITALY for contacting ITA Rome
- A contact person who speaks Chinese as mother tongue and resides  in CHINA for Chinese content co-creation 
and approval 
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HOW TO JOIN?HOW TO JOIN?
Brand headquarter in Italy submits application to ITA Rome headquarterBrand headquarter in Italy submits application to ITA Rome headquarter

To： ecommerce@ice.it

CC：yaoyunoce@qq.com ;  marco.yang@d1m.cn ; wei.mao@d1m.cn 

ITA Rome gets in contact with your brands' HQ for next steps.g y p
Final confidential agreement will be signed to protect brand information 

ITA Shanghai receive OK for the brands' submission, 
Start to contact you again for executions / D1m contacts  brands for material collection and content creation  
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A i i l t tAny inquiry, please contact :

ITA ShanghaiITA Shanghai 
m.tremiterra@ice.it
yaoyunoce@qq comyaoyunoce@qq.com
shanghai@ice.it
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